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SAMCO  79. 
SIZZLING,  SPORTING, 
SENSATIONAL  STYLES! 


WHATACOLLECTION! 


Samco  sunglasses  '79. 
The  greatest  ever  collection  of  Italy's  top 
sunglasses. 

Designed  and  made  exclusively  by  Mazzucchelli. 

Over  100  superb  styles.  8  different  lens  types. 
Plus  superfast  Sunsitive  lenses.  Plus  Reactolite* 
Rapide  lenses,  by  Chance  Pilkington. 

A  totally  new  Sport  collection. 

WHAT  POINT  OF  SALE! 

Samco  have  a  whole  new  range  of  elegant  display 
stands  for  '79. 

Colourful  new  headerboards.  Sensational 
photographs  shot/  in  Italy. 

Floor-standing  or  counter  size. 
By  the  range.  Or  by  the  collection. 

You  name  it,  Samco  have  it! 


WHAT  A  PROMOTION! 


Samco  are  planning  one  of  the  most  exciting 
sunglass  promotions  ever  for  '79  with  amazing  pnzes 
for  both  you  and  your  customers. 

National  advertising  will  be  appearing  in  full 
colour  to  generate  maximum  interest. 

In  fact  this  is  such  a  big  one  that  we're  keeping  it 
under  wraps  for  the  moment. 

We  don't  want  the  secret  out  too  soon. 

So  keep  looking  and  listening,  for  the  good  news 
from  Samco! 

For  further  information  and  for  a  copy  of  our 
fabulous  full-colour  1979  brochure  write  to  either  of 
the  addresses  below: 

MAZZUCCHELLI  LTD.,  REDHOUSE  ROAD, 
CROYDON  CRO  3AQ,  SURREY;  OR,  ADDIS  LTD, 
HERTFORD,  ENCLAND  SG13  7HL. 


"Reactolite  Raptdc 


idcMarii  of  Pilkinpon  Brothers  Ll 


samco 

THE  SUNGLASSES  OF  ITALY 


Your  customers 
are  about  to  be 
saturated  with 
our  moisturiser. 

From  the  start  of 1979,  new  Pears  Moisturising  Lotion  will  be 
appearing  on  TV  sets  the  length  and  breadth  of  Britain. 

Backed  by  nearly  £3/4  million  it's  the  biggest-ever  TV  launch 
for  a  single  skin  care  product. 

So  before  your  customers  are  saturated  with  our  advertising, 
you'd  better  make  sure  your  shelves  are  saturated  with  our  moisturiser. 

Elida  Gibbs.The  brands  that  mean  business. 
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Drugs  and  driving 

The  effects  of  drugs  on  a  person's  driving  ability  are 
highlighted  in  the  current  issue  of  The  Automobile 
Association's  Drive  magazine.  Dr  Andrew  Raffle,  chairman 
of  the  Medical  Commission  on  Accident  Prevention 
transport  committee,  says  in  the  article  that  although  it  is 
the  driver's  responsibility  to  decide  not  to  drive  if  his 
ability  is  impaired  by  illness  or  its  treatment,  he  needs 
guidance  from  preferably  both  the  doctor  and  the 
pharmacist.  This  is  a  timely  reminder  for  the  profession, 
particularly  as  it  prepares  for  the  launch  next  month  of  the 
Health  Education  Council's  "Respect  for  medicines" 
campaign. 

Surveys  have  shown  that  about  15  per  cent  of  drivers 
on  the  road  are  under  the  influence  of  drugs  at  any  given 
time  and  the  police  are  now  becoming  more  aware  that 
drugs,  as  well  as  alcohol,  can  impair  driving.  But  the 
article  says  that  many  drivers  are  unaware  of  the  dangers 
of  mixing  drugs  and  alcohol.  Also  the  drivers  do  not 
realise  that  when  the  maximum  "benefit"  of  a  drug  has 
worn  off,  the  residual  effect  still  present  may  impair  driving 
ability  even  though  the  driver  feels  fit. 

Dr  David  Filer,  a  police  surgeon  in  London,  reports  that 
only  a  few  of  the  drivers  he  has  examined  say  that  they 
have  been  warned  by  their  doctors  not  to  drive  if  they  mix 
alcohol  with  drugs  affecting  the  central  nervous  system. 
He  believes  that  any  doctor  who  prescribes  a  drug  such 
as  valium,  without  warning  the  patient  of  possible  side 
effects,  is  guilty  of  negligence. 

A  study  of  the  relationship  between  drugs  and  driving  is 
being  set  up  by  Government's  Transport  and  Road 
Research  Laboratory  involving  interviews  with  2,000  drivers, 
half  of  whom  have  been  in  accidents.  The  department 
of  clinical  pharmacology,  Oxford  University,  is  also 
investigating  which  drugs  are  associated  with  greater  or 
lesser  effects.  However,  Professor  Arnold  Beckett,  head 
of  Chelsea  College  department  of  pharmacy,  says  in  the 
article  that  it  will  be  difficult  to  have  a  system  of  testing 
blood  levels  that  could  be  enforced  in  law  and  at  the  same 
time  be  fair.  In  sport,  only  the  presence  of  forbidden 
drugs  is  investigated — not  whether  they  affect  performance 
or  judgment.  The  report  points  out  that  a  highly  tense 
person  might  drive  more  efficiently  with  tranquillisers  and 
of  course  there  are  many  other  examples. 

If  Drive's  article  is  a  reminder  to  pharmacists  about  their 
responsibilities,  it  also  holds  a  message  for  pharmaceutical 
manufacturers  because  so  few  of  their  product  data 
sheets  warn  of  the  potential  driving  impairment  hazard. 
Drive  admits  that  it  is  "Catch  22",  since  providing 
evidence  of  impairment  may  prove  difficult,  but  the 
appalling  road  casualty  figures  dictate  that  warnings 
should  be  given  whenever  there  is  doubt. 

With  the  HEC  campaign  almost  upon  us — and  a  radio 
programme  on  the  pharmacist's  health  care  role  next 
Sunday — the  profession  will  have  unparalleled 
opportunities  to  stake  their  claim  in  this  field  during  1979. 
The  opportunities  must  not  be  allowed  to  slip  away. 
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Pharmacists  receive 
New  Year  honours 


A  78  year-old  proprietor  pharmacist, 
Mr  Eric  Bailey,  Ashford,  Middlesex,  was 
awarded  the  MBE  in  the  New  Year 
Honours  list. 

He  told  C&D  he  was  amazed  when  he 
heard  of  his  honour:  "Maybe  it  was  for 
sheer  endurance.  I'm  still  working  full- 
time  and  have  been  running  my  Ashford 
pharmacy  for  43  years."  Mr  Bailey 
qualified  in  1923  from  Leicester  Poly- 
technic and  worked  in  Bath  before 
opening  his  first  pharmacy  in  1928. 

An  MBE  was  also  awarded  to 
Mr  Alexander  Winter  Patterson,  FPS, 
senior  lecturer,  department  of  pharmacy, 
Heriot-Watt  University,  Edinburgh 

Also  honoured  were:  Sir  John  Samuel 
Richardson,  president,  General  Medical 
Council  (baron);  Alfred  Morris  MP, 
Under  Secretary,  Department  of  Health 
(privy  counsellor);  Allan  Geoffrey  Beard, 
Under  Secretary,  Department  of  Health 
(CB);  Herbert  John  Dunster,  deputy 
secretary,  Health  and  Safety  Executive 
(CB);  Lawrence  William  Orchard,  chair- 
man and  chief  executive,  Berec  Group 
Ltd  (CBE);  Gordon  Wixley,  deputy 
chairman,  National  Biological  Standards 
Board  (CBE);  Alfred  Horace  Wright, 
chairman,  Chemical  and  Allied  Products 
Industry  Training  Board  (CBE);  Daniel 
Ronald  Ross,  lately  general  manager, 
Parke,  Davis  Co  (OBE);  Maurice  William 
Jerram,  chairman,  UK  food  distribution 
division,  Booker  McConnell  Ltd  (CBE); 
Harold  Gordon  Makins,  seminar  co- 
ordinator, National  Cash  Registers  Ltd 
(MBE);  Mr  Morris,  MP,  and  Mr  Patter- 
son have  both  contributed  articles  to 
C&D  in  past  years. 

Medicines  campaign 
material  goes  out 

Samples  of  the  publicity  material  for  the 
"Respect  for  medicines"  campaign,  to  be 
launched  on  February  5,  are  being  sent 
this  week  to  all  general  practice  pharma- 
cists in  England  and  Wales.  Bulk  supplies 
will  then  be  sent  on  request  to  the  Health 
Education  Council. 

The  Pharmaceutical  Society,  the  Asso- 
ciation of  the  British  Pharmaceutical 
Industry  and  the  Proprietary  Association 
of  Great  Britain  have  collaborated  with 
the  HEC  in  planning  the  campaign.  The 
Society  has  produced  a  showcard — high- 
lighting the  "medicines  code" — which  is 
being  sent  to  every  general  practice  and 
hospital  pharmacy  in  England,  Wales  and 
Scotland. 

Half  the  £200,000  budget  will  be  spent 
on  advertising  in  national  papers, 
women's  magazines  and  in  the  immigrant 
Press,  over  about  eight  weeks;  the 
remainder  will  be  spent  on  the  campaign 
material.  Further  publicity  will  be  given 
by  some  manufacturers  in  their  adver- 


tising and  by  the  manufacturers  of 
dispensing  satchels. 

The  Society  is  urging  branch  secre- 
taries and  Press  officers  to  seek  local 
publicity  for  the  campaign  and  to  per- 
suade all  hospital  and  general  practice 
pharmacists  to  support  it.  "The  campaign 
is  an  important  one  for  the  public  but 
it  is  also  of  considerable  value  to  the 
profession  and  it  is  vital  that  we  have 
maximum  co-operation,"  reads  a  letter 
from  the  Society's  director  of  public  rela- 
tions. "Obviously,  if  pharmacists  don't 
request  material,  the  campaign  will  be 
largely  wasted  and  the  profession  will 
be  discredited  in  the  eyes  of  the  HEC 
and  the  Department  as  a  worthwhile 
participant  in  health  education.  Please  do 
all  that  you  can  to  ensure  the  success  of 
the  campaign  in  the  interests  of  the  pro- 
fession and  public  alike." 

Pharmacist's  role 
gets  radio  boost 

The  role  of  the  general  practice  pharma- 
cist in  health  care  will  be  outlined  on  the 
BBC  Radio  4  programme  (VHF  only) 
"Helping  with  health"  on  Sunday, 
January  7,  at  5pm.  Mr  Jerry  Shulman, 
a  London  proprietor  pharmacist,  will 


discuss  the  use  of  patient  medication 
cards,  the  role  of  the  pharmacist  as  a 
protective  agent  and  the  role  of  the 
pharmacy  staff.  This  programme  in  the 
series  is  entitled  "Clinic  and  community" 
and  a  chiropodist,  a  senior  nursing 
officer,  a  psychologist  and  health  educa- 
tion officers  will  also  take  part. 

Discounts  on  FP34 

The  form  FP34  part  B  for  January  (relat- 
ing to  October  1978  prescriptions)  in- 
cludes a  sum  of  money  for  discounts. 
The  Pharmaceutical  Services  Negotiating 
Committee  says  that,  although  this  sum 
is  included  on  the  form  it  has  not  been 
taken  into  account  in  calculation  of  the 
payment,  as  discounting  has  been  sus- 
pended for  a  period  of  five  months  from 
October  1,  1978. 

Book  now  for 
Exeter  hotels 

A  problem  has  arisen  with  hotel  accom- 
modation for  the  British  Pharmaceutical 
Conference  to  be  held  in  Exeter,  Septem- 
ber 11-14.  After  the  end  of  January  such 
accommodation  will  probably  be  unavail- 
able and  members  requiring  a  hotel  book- 
ing should  book  directly  with  one  of  the 
following  hotels  before  January  31: 
Imperial,  Rougemont,  Edgerton  Park, 
Gipsy  Hill  or  Windsor.  Conference  trans- 
port will  be  provided  from  these  hotels. 

A  list  of  supplementary  hotels  is 
available  on  request  from  the  conference 
secretary,  W.  B.  Rucker,  7  Bainbridge 
Avenue,  Hartley,  Plymouth,  Devon. 
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Skin  coloured 
by  Respaton 
overdosage 


Mr  Denis  Howell,  Minister  for  Sport,  unveils  the  plaque  to  commemorate  the  opening 
of  the  drug  control  and  teaching  centre,  Chelsea  College,  in  November  1978. 
Professor  Arnold  Beckett  (right)  is  head  of  the  centre 

llford  to  cut  workforce  by  8  pc 

The  llford  Group,  one  of  the  biggest 
manufacturers  of  photographic  materials 
in  Britain,  is  to  cut  its  workforce  in  the 
UK,  Switzerland  and  France  by  8  per 
cent  during  the  coming  year. 

Mr  John  Fraser,  the  chief  executive  of 
llford  Ltd,  in  a  statement  to  the  British 
workforce,  said  that  an  unstable  market, 
escalating  silver  prices  and  the  fall  in  the 
value  of  the  dollar  will  take  300  off  the 
company's  British  payroll  of  3,500. 

Some  forced  redundancies  are  fore- 
seen by  Mr  Fraser,  although  llford  hopes 
the  cuts  will  be  achieved  by  natural 
wastage  and  early  retirements. 

Mr  Fraser  said  in  his  statement  that, 
despite  healthy  sales  growth  (a  projected 
1979  turnover  of  £150  million  for  the 


group,  including  UK,  Swiss  and  French 
selling  companies)  as  well  as  action  taken 
to  improve  operating  efficiency,  the  im- 
provement had  not  been  rapid  enough 
for  the  group  to  generate  sufficient  funds 
from  income  to  provide  the  investment 
essential  to  its  competitiveness. 

llford  has  manufacturing  plants  at 
Brentwood  and  Basildon,  Essex;  Mobber- 
ley,  Cheshire;  Lyons,  France,  and  Fri- 
bourg,  Switzerland. 

Mr  Brian  Shirley,  chairman  of  the 
Association  of  Scientific,  Technical  and 
Managerial  Staffs  at  Mobberley,  has 
estimated  that  between  40  and  50  out  of 
a  staff  of  580  there  could  lose  their  jobs. 
That  could  be  through  enforced  redun- 
dancies and  possibly  early  retirements. 


National  strategy  for  quality 


A  blue-grey  discoloration  of  the  skin 
of  the  face  and  neck  of  a  47-year-old 
nurse  who  had  been  taking  Respaton 
tablets  for  six  months  as  an  aid  to  stop 
smoking,  was  reported  in  last  week's 
British  Medical  Journal. 

The  patient  had  been  taking  about  32 
lozenges  daily  and  a  skin  sample  showed 
a  silver  concentration  of  72mcg/g  wet 
weight  compared  with  the  normal 
0.009mcg/g  from  natural  accumulation. 
The  discoloration  resulted  mostly  from 
photoactivated  reduction  of  the  silver 
salts  to  metallic  silver  in  the  dermis 
hence  the  discoloration  occurred  in  areas 
exposed  to  light.  No  treatment  was 
attempted  and  the  patient  will  be  dis- 
colored for  life.  She  now  smokes  two  or 
three  cigarettes  a  day  compared  with  up 
to  40  daily  previously. 

Maker's  statement 

International  Laboratories  Ltd  have 
issued  the  following  statement  "Respaton 
lozenges  are  formulated  to  prevent 
formation  of  free  silver  ions.  Their 
content  of  ammonium  chloride  is  far  in 
excess  of  the  molar  equivalent  required 
to  completely  convert  the  silver  acetate 
content  to  insoluble  silver  chloride.  Silver 
chloride  does  not  cause  tissue  staining. 
Retention  studies  have  been  carried  out 
in  humans  and  laboratory  animals,  the 
latter  at  highly  exaggerated  doses.  The 
results  showed  elimination  of  silver  to  be 
complete.  Respaton  was  introduced  in 
1972  and  every  pack  has  carried  a  clear 
recommendation  that  maximum  daily  use 
should  be  limited  to  six  lozenges.  It 
appears  from  the  report  in  the  British 
Medical  Journal  that  the  patient  was 
grossly  misusing  the  product  by  taking 
excessive  quantities  in  an  inappropriate 
manner. 

"Respaton  lozenges  have  not  been 
available  since  September  1978  pending 
discussion  over  the  Department  of 
Health's  proposals  for  licensing  anti- 
smoking  products.  Contrary  to  earlier 
opinion  the  Department  of  Health  has 
advised  that  all  anti-smoking  products 
are  to  be  considered  as  medicines  and 
any  products  up  till  now  not  regarded  as 
such  will  require  a  product  licence. 
Respaton  will  not  be  reintroduced  as 
licensing  would  be  uneconomical." 

The  Department  of  Health  told  C&D 
that  some  anti-smoking  preparations,  such 
as  Nicobrevin  already  had  a  product 
licence  of  right,  but  it  denied  that  anti- 
smoking  preparations,  as  a  group  are  to 
be  investigated.  Tabmint,  with  a  similar 
formula  to  Respaton,  is  still  on  the 
market  and  a  spokesman  for  Radiol 
Chemicals  Ltd  said  that  the  product  is 
widely  available  in  Europe  and  they  have 
not  received  any  reports  of  any  adverse 
reaction.  Their  product  also  carries  a 
warning  that  a  maximum  of  six  pieces 
should  be  chewed  in  one  day. 


A  case  for  a  national  strategy  for  quality 
is  made  in  a  consultative  document  issued 
recently  from  the  Department  of  Prices 
and  Consumer  Protection.  The  main 
aims  of  such  a  strategy  would  be  to 
enhance  Britain's  reputation  for  quality 
while  at  the  same  time  reducing  indus- 
try's quality  costs.  Although  the  scope  of 
the  document  is  broad,  covering  goods 
and  services,  medicines  and  drugs  are  not 
included. 

The  document  suggests  the  strategy 
would  need  to  be  formulated  and  de- 
veloped through  voluntary  co-operation 
by  the  main  parties  concerned — industry, 
commerce,  consumers  and  government. 
Three  priorities  would  be  the  promotion 
of  a  greater  awareness  of  quality  in 
meeting  market  needs,  implementation 
and  assessment  of  modern  systems  and 
ensurance  that  national  arrangements  for 
specifications,  testing  and  certification 
met  overseas  market  needs. 

To  build  up  a  national  awareness  of 
the  importance  of  quality  would  require 
promotional  campaigns,  review  of  train- 
ing and  educational  facilities  and  provi- 
sion of  consultancy  advice.  The  initia- 
tion and  sustaining  of  a  national  drive 
would  need  to  be  vested  in  a  single  body, 
either  in  existence  or  new,  which  had 
the  confidence  of  all  interests.  As  far  as 
possible  the  work  would  be  done  through 


existing  organisations,  the  document  pro- 
poses. If  a  British  Quality  Board  were 
set  up,  funding  by  the  government  of 
£500,000  per  annum  would  need  to  be 
considered  but  less  if  an  existing  body 
was  used.  Copies  of  the  document  "A 
national  strategy  for  quality"  are  avail- 
able from  Mr  S.  G.  Frankiss,  Metrology, 
Quality  Assurance  and  Standards  Divi- 
sion, Department  of  Prices  and  Consumer 
Protection,  Room  2815,  Millbank  Tower, 
London  SW1P  4QU.  Comments  should 
be  returned,  by  March  31,  to  Mr  E.  E. 
Williams  at  the  same  department. 

Common  waiting  list 

All  urgent  and  seriously  ill  patients, 
whether  private  or  NHS,  are  to  go  on 
common  waiting  lists  for  NHS  hospitals 
in  January  or  February.  Mr  David 
Ennals,  Secretary  for  Social  Services, 
announced  this  just  before  Christmas.  He 
said  that  the  Government  believes  that 
facilities  in  NHS  hospitals  should  be 
available  equally  to  all  and  those  who 
can  pay  should  not  be  able  to  buy  a 
higher  place  in  the  queue.  He  said  the 
issue  did  not  arise  in  emergency  cases. 
The  Joint  Consultative  Committee  has 
agreed  to  urgent  local  investigations  to 
examine  the  problems  of  extending  com- 
mon waiting  lists  to  non-urgent  cases. 
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Mr  C.  McCrea  (centre),  Dungannon,  examining  some  of  the  contents  of  a  hamper  he 
won  as  first  prize  in  a  Barclays  and  Smith  &  Nephew  promotion.  Looking  on  are 
Mr  W.  McNee  (right),  Barclays  general  manager  in  Northern  Ireland  and  Mr  T.  Pentland, 
area  representative.  Mr  McCrea  has  only  recently  had  his  shop  premises  fully  restored 
after  considerable  bomb  damage. 


NUr  survey 
the  young 
generation 

Eighty  three  per  cent  of  girls  between 
the  ages  of  15  and  21  use  cosmetics  or  a 
skin  cleanser.  That  is  one  of  the  general 
findings  of  a  survey  carried  out  by 
National  Opinion  Polls,  initially  for  the 
BBC's  Jimmy  Young  programme,  but 
extended  by  NOP.  The  overall  picture 
painted  by  the  survey  was  one  of  a  young 
generation  with  a  balance  of  opinions 
tinged  with  safe  conservatism.  There  no 
longer  seem  to  be  vast  numbers  of  young 
revolutionaries  in  Britain — and  70  per 
cent  were  against  legalised  use  of  can- 
nabis. 

Of  the  83  per  cent  who  were  found  to 
use  cosmetics  or  a  skin  cleanser,  37  per 
cent  never  use  lipstick,  43  per  cent  use 
mascara  every  day  but  82  per  cent  shun 
eyebrow  pencil,  71  per  cent  do  not  use 
eye  shadow  and  65  per  cent  avoid  eye 
liner;  79  per  cent  do  not  use  face  powder 
but  42  per  cent  do  use  blushers.  Moistur- 
isers  are  used  by  44  per  cent  every  day, 
47  per  cent  cleanse  their  faces  but  24 
per  cent  do  not. 

The  full  report  of  337  tables  is  avail- 
able from  NOP  Market  Research  Ltd. 
Tower  House,  Southampton  Street, 
Covent  Garden,  London,  price  £324: 
supplementary  reports — including  that  on 
cosmetics — cost  £108  each. 

Concentration  of 
strike  activity 

"Strikes  in  Britain",  a  major  research 
study,  published  by  the  Department  of 
Employment,  shows  that  strike  activity  is 
concentrated  in  a  fairly  small  number  of 
larger  plants  in  certain  geographical  areas 
and,  contrary  to  popular  belief,  is  not 
widespread  throughout  British  industry. 

Even  during  the  whole  of  the  period 
of  high  strike  activity  in  1971-1973  95 
per  cent  of  plants  were  found  to  be  strike 
free.  Manufacturing  plants  showed  a  98 
per  cent  strike-free  record  during  an 
average  year,  and  even  in  the  worst 
affected  regions  over  90  per  cent  of 
establishments  were  strike  free. 

Strikes  have  increased  since  the  war, 
but  the  spread  of  strike  action  has  been 
gradual  with  five  industries  accounting 
for  about  a  third  of  days  lost.  The  rea- 
sons for  strikes  are  predominantly  pay 
and  job  security.  Strikes  overwhelmingly 
involved  those  in  manual  occupations, 
despite  some  increases  in  strike  activity 
by  non-manual  workers  since  1966.  On 
average  85  per  cent  of  stoppages  con- 
cerned manual  workers  striking  alone; 
there  were  about  ten  times  as  many 
strikes  per  100,000  employees  by  manual 
than  by  non-manual  workers.  Eight  oc- 
cupational groups  were  found  to  have 
been  involved  in  about  30  per  cent  of 
strikes. 

6    Chemist  &  Druggist 


Shopfitter's  records 
destroyed  in  fire 

Following  a  fire  which  destroyed  records, 
Church  &  Co,  the  Reading  shopfitters, 
need  to  trace  customers  who  have  not 
yet  been  contacted.  From  transport 
sheets  which  were  saved,  most  of  the 
lost  orders  have  been  identified  and 
customers  advised  of  their  order  position. 
Those  who  have  not  should  telephone  the 
company  on  Reading  (0734)  586122. 
Alternative  arrangements  have  enabled 
most  of  the  damaged  fitments  to  be 
remade. 

Diamond  jubilee 

Tn  1979,  the  National  Association  of 
Shopfitters  will  be  celebrating  the  60th 
anniversary  of  its  founding.  The  anniver- 
sary will  be  marked  on  May  11  by  a 
jubilee  dinner  and  dance  at  the  Dor- 
chester Hotel,  London.  On  that  occasion 
the  NAS  design  prize,  will  be  presented. 
The  Prize  is  awarded  annually  to  an 
architect  or  designer  whose  work  has 
been  carried  out  by  a  member  firm  of  the 
Association. 

New  management 
award  scheme 

A  new  management  award  scheme  has 
been  introduced  by  the  Centre  for  Phy- 
sical Distribution  Management,  part  of 
the  British  Institute  of  Management.  The 
awards  are  designed  to  encourage  the 
highest  professional  approach  to  physical 
distribution  in  industry  and  commerce 
and  to  emphasise  the  contribution  which 
it  can  make  to  profitable  business.  They 
will  be  made  on  the  basis  of  a  written 


submission  describing  a  project  which 
has  resulted  in  the  improved  use  of  re- 
sources in  physical  distribution.  Submis- 
sions should  be  sent  by  March  31.  Ap- 
plication forms  and  further  details  are 
available  from  the  Centre  for  Physical 
Distribution  Management,  Management 
House,  Parker  Street,  London  WC2. 

Guild  weekend 
on  the  kidney 

The  Guild  of  Hospital  Pharmacists  is 
holding  its  1979  weekend  school  at  Dale 
Hall,  Liverpool  University  from  lunch- 
time  Friday,  April  6  until  lunchtime  Sun- 
day, April  8.  The  theme  will  be  Diseases 
of  the  Kidney.  The  fee  is  £40  for  non- 
Guild  members  and  application  forms 
can  be  obtained  from  Mr  T.  Hanley, 
administrative  assistant,  ASTMS/GHP, 
10  Jamestown  Road,  London  NW1  7DT. 

Name  changed 

The  Society  of  Cosmetic  Chemists  of 
Great  Britain  has  changed  its  name  to 
the  Society  of  Cosmetic  Scientists  with 
immediate  effect.  The  wide  range  of 
disciplines  and  professions  now  involved 
in  the  science  and  technology  of  cosmetic 
and  toiletry  products  prompted  the 
Society's  decision  to  change  its  name.  The 
Society  was  inaugurated  in  1948. 


Health  centre  news 

Manchester  AHA  is  seeking  planning 
approval  for  a  district  health  centre  at 
Oldham  Road/Old  Church  St,  Man- 
chester. 

Lincolnshire  AHA  is  seeking  approval  to 
build  a  health  centre  at  Thorney  Road, 
Crowland,  Lines. 
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We  guarantee 
big  customers. 


i 


r 


Unlike  the  customer  who  wanted  contraceptives, 
ostomists  can't  pretend  they  came  in  for  aspirins. 


The  ostomist  needs  more  help  from  your  staff  than  almost 
any  other  customer. 

Even  the  slightest  problem  can  cause  acute  discomfort  and 
can  be  highly  embarrassing  to  have  to  explain  in  a  busy  shop. 

You  can  help  in  two  ways. 

You  can  make  sure  that  your  staff  understand  the  basis  of 
stoma-care  and  the  treatment  of  the  most  common  problems. 

And  you  can  keep  a  full  stock  of  reliable  products  to  satisfy 
both  regular  and  special  needs. 

Find  out  more  by  filling  in  the  coupon  and  sending  for  the 
free  Coloplast  Information  Kit. 

It  includes  a  leaflet  giving  an  introduction  to  stoma-care 
as  well  as  a  full  explanation  of  the  samples  enclosed. 

One  last  point. 

There  are  over  100,000  stoma-patients  in  Britain  and  they 
are  joined  by  new  patients  every  week. 

They  brush  their  teeth,  catch  colds  and  cut  themselves  like 
everyone  else,  so  put  the  Coloplast  sign  in  your  window 
to  say  you  care. 


Please  send  me  the  free  Coloplast  Information  Kit.  S?loPbst 

Name    .    ^i, 

Address   

To  Coloplast  Ltd.,  Somersham  Rd.,  St  Ives,  Huntingdon,  Cambs. 
Tel.  Huntingdon  (0480)  62600 


8    Chemist  &  Druggist 


6  January  1979 


PEOPLE 


Graham  Thorne 

C  &  D  changes 

Mr  Graham  Thorne,  BPharm,  MPS,  has 

been  appointed  an  assistant  editor  of 
Chemist  &  Druggist.  He  joined  C&D  in 
October  1976  and  became  a  technical 
editor  in  June  1977,  having  previously 
been  engaged  in  wholesaling  and  multiple 
and  private  retail  pharmacy.  Mr  Thorne 
graduated  from  the  School  of  Pharmacy, 
University  of  London,  in  1970.  Mrs 
Adrieime  de  Mont,  BPharm,  MPS,  has 
resigned  from  her  position  as  assistant 
editor  in  order  to  undertake  a  broader 
range  of  freelance  writing;  she  will,  how- 
ever, continue  to  make  a  significant  con- 
tribution to  C&D  as  a  part-time  member 
of  the  editorial  team.  Mr  Carl  Milburn 
has  assumed  responsibility  for  the  Lon- 
don-based advertisement  sales  territory 
of  Mr  J.  Foster-Firth  who  recently  retired 
from  C&D  after  32  years'  service  (see 
C&D  December  23/30,  plOOl). 
Malachy  Charles  Moonev,  MPSNI  and 
Cora  Blakeley  Abermethy  Watson, 
MPSNI  have  been  elected  Fellows  of 
the  Pharmaceutical  Society  of  Northern 
Ireland.  Mr  Mooney,  a  retired  proprietor 
pharmacist,  is  honorary  treasurer  of  the 
Ulster  Chemists'  Association  and  of  the 
Pharmaceutical  Contractors  Committee. 
Mrs  Watson  was  the  Society's  first  lady 
president  (1974-75)  and  was  elected  a 
Fellow  of  the  Pharmaceutical  Society  of 
Ireland  in  1975. 

Deaths 

Hargreaves:  Suddenly  on  December  19 
at  Torquay,  Mr  John  Ffargreaves  of 
"Langdale",  Weybridge,  a  director  of 
Smith  and  Nephew  Associated  Com- 
panies Ltd.  He  was  aged  58. 
Barrie-Smith:  In  hospital  on  January  2, 
after  a  long  illness,  Mr  C.  Barrie-Smith 
of  Enfield,  Middlesex.  Mr  Barrie-Smith 
qualified  as  a  pharmacist  in  1918  and 
after  working  as  a  representative  for 
Parke,  Davis  &  Co  in  France  and 
Belgium,  joined  Chemist  &  Druggist  as 
a  senior  representative  in  1941  He 
retired  from  C&D  in  July  1962. 
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TOPICAL  REFLECTIONS 

by  Xrayser 

Follow  that! 

In  our  correspondence  columns  we  often  get  letters  which  make  serious, 
straight  forward  comment  on  some  aspect  of  pharmacy  which  has 
troubled,  or  is  dear  to  the  heart  of  its  writer.  Over  the  past  few  months 
we  have  seen  several  from  Mr  Mulholland,  managing  director  of  Graham 
Tatford  &  Co,  wholesalers  for  the  Isle  of  Wight,  who  has  been  making 
admirable  common  sense  on  the  dangers  inherent  in  the  price  cut  war 
in  "ethicals."  But  last  week  he  rather  allowed  his  dislike  of  Unichem 
to  crowd  his  judgment,  for  in  expressing  mock  sympathy  with  another 
writer  in  Wales  who  was  complaining  of  a  reduced  service  from  that 
company,  he  gave — unasked — a  veritable  song  of  praise  for  the 
apparently  superb  service  they  are  giving  on  his  own  doorstep.  Although 
not  unsympathetic  with  his  problems,  you  can't  help  chuckling  at  the 
so  smooth  "Thank  you"  breathed  back  by  a  grateful  Mr  Dodd  who  must 
hardly  have  been  able  to  believe  his  luck! 


Shaving  money 


Wilkinsons  have  had  another  difficult  half-year,  it  is  reported,  due  to 
increased  competitive  activity  in  shaving  aid  investment  in  new  product 
areas.  Such  English  I  don't  believe!  I  think  it  means  that  Gillette  have 
brought  out  a  new  razor  and  are  pushing  it  to  saturate  the  market — 
successfully.  We  have  two  Gillette  reps  currently,  one  for  Foamy  and 
the  other  for  blades.  This  latter  came  to  me,  late  October  I  think  it  was, 
showed  me  the  new  razor  and  swore,  hand  on  heart,  that  it  would  be  a 
sell  out.  I  believed  him,  even  though  I  think  all  these  new  tangled  system 
razors  are  gimmicks,  produced  and  marketed  in  exactly  the  same  way  as 
new  perfumes,  but  with  the  added  cachet  (I  couldn't  resist  it)  of  having 
follow-up  sales  of  special  high-priced  replacement  blades.  Be  that  as 
it  may,  I  bought  some,  and  sold  out  by  December.  Imagine  my  chagrin 
at  finding  that  no  more  were  to  be  had,  all  month,  while  that  television 
kept  pushing  people  into  the  shop! 

Yet  despite  this  merchandising  success,  we  still  sell  more  stainless 
double-edge  blades  than  all  the  systems  put  together,  and  because  of 
this  resent  the  fact  that  for  close  on  six  months  we  haven't  been  able 
to  buy  a  Slimtwist  or  a  heavyweight  adjustable  standard  razor  for  love 
nor  money.  Nor  have  Wilkinson  anything  to  offer,  despite  the  demand. 
All  we  can  get  are  those  grotty  little  lightweight  things.  Do  you  ever  feel 
that  the  market  is  being  manipulated? 


Panel  games 


Like  you  I  read  the  terms  of  reference  for  the  DHSS  panel  and  am  touched 
to  find  that  the  Secretary  of  State  "acknowledges  that  the  panel  might 
wish  to  take  into  account  movements  in  drug  prices  since  the 
committee's  claim."  Right  first  time!  Further  down  we  read:  "But  he 
does  not  think  it  right  to  make  the  date  of  implementation  part  of  the 
formal  terms  of  reference."  I  wonder  what  that  means?  But  let  it  pass, 
for  the  meat  of  the  matter  is  stated  clearly  enough  in  the  paragraphs 
numbered  one  and  two,  where  the  panel  is  told  to  look  to  see  if  the  profit 
for  the  contractors  is  enough,  and  if  not,  what  it  should  be,  and  to  see 
if  there  might  be  another  way  of  calculating  it. 

Since  all  I  know  is  that  I  have  a  chronic  cash  flow  problem,  I  have  to 
trust  that  the  PSNC  can  clothe  my  situation  with  the  facts  and  figures 
to  prove  what  we  all  know — that  the  margin  is  too  small — so  that  if  there 
is  any  justice  we  will  get  it.  But  at  the  back  of  my  mind  is  lurking  a  great 
niggling  uncertainty  about  results.  For  if  we  are  to  judge  from  past 
actions,  this  Government  will  only  use  the  panel  to  stall  us  off  until 
the  elections. 


News  in  brief 

□  Crepe  bandages  and  elastic  hosiery  are 
included  in  the  January  revision  of  prices 
to  the  Scottish  Drug  Tariff. 


□  The  index  of  retail  prices  for  Novem- 
ber 197S  was  202.5  (January  1974=100), 
an  increase  of  0.7  per  cent  on  October 
and  an  increase  of  S.l  per  cent  on 
November  1977. 
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COUNTERPOINTS 


Fancy  Free— an  advance 
in  sanpro  technology 

A  significant  advance  in  sanitary  protec- 
tion technology  has  enabled  Lilia-White 
to  fill  a  market  gap  identified  by  con- 
sumer research — the  need  for  a  small 
size  towel  with  full  absorbency  and  pro- 
tection. As  a  result,  they  are  launching 
this  month  Fancy  Free,  a  towel  which  is 
only  half  the  weight  of  competitive  full- 
size  towels,  and  one-third  less  thick,  yet 
equally  absorbent. 

The  key  to  this  new  high-performance 
towel  is  a  small  central  strip  of  Hydro- 
sorb,  a  modified  form  of  carboxymethyl- 
cellulose  which  maintains  its  fibrous 
structure  when  swollen  with  fluid,  rather 
than  dissolving.  Fluid  is  held  between 
the  fibres,  enabling  the  material  to  hold 
40  to  50  times  its  own  weight,  compared 
with  some  ten  times  for  unmodified  CMC 
(which  is  used  as  a  towel  fill  now).  The 
fluid  retention  is  largely  maintained 
under  pressure,  while  another  advantage 
is  that  the  fibrous  structure  ensures  even 
distribution  of  fluid  reaching  the  towel 
core.  These  properties  have  enabled  Lilia- 
White  to  overcome  the  normal  rule  in 
towel  design — that  the  greater  the  weight 
of  absorbent  material,  the  greater  the 
protection. 

Targe!  market 

Fancy  Free  is  being  launched  into  the 
fast-growing  press-on  sector,  which  now 
accounts  for  30  per  cent  of  the  market. 
It  is  a  fully-flushable  towel,  has  rounded 
ends  (preferred  by  women),  and  will 
be  sold  with  the  "reassurance"  of  the 
Dr  White's  name.  The  target  market  com- 
prises the  13  or  15-year-olds  (many  of 
whom  are  embarrassed  by  the  bulk  of 
conventional  towels  but  are  reluctant  to 
use  tampons),  the  1 6- 1 8-year-olds,  and 
the  25-44  age  group  buying  for  them- 
selves and  their  daughters.  The  10-towel 
pack  has  a  notional  RSP  of  £0.41,  com- 
petitive with  established  brands  and 
offering  a  retail  margin  of  33.9  per  cent 
at  this  price.  However,  because  Fancy 
Free  occupies  less  shelf  space,  Lilia- 
White  suggest  that  it  can  develop  over 
twice  the  profit  per  square  foot  pro- 
vided by  other  brands  in  the  sector. 

The  launch  programme  will  include  an 
introductory  special-price  offer  (£0.33) 
plus  8p  off  next  purchase  coupon.  A 
restricted  number  of  sample  packs  (3s) 
will  be  available  for  sale  at  £0.10 — sup- 
plied to  the  trade  in  outers  of  18  at  a 
nominal  £1.  Consumer  advertising,  worth 
£275,000,  will  cover  the  major  women's 
magazines  from  April  to  the  end  of  the 
year,  with  copy  lines  such  as  "The  first 
compact  towel  that's  fully  absorbent." 
For  the  trade  there  is  a  "Key  to  free- 
dom" competition  (based  on  the  brand's 
bird  and  open  cage  symbol)  with  a  first 
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prize  of  a  Concorde  flight  and  three-day 
holiday  for  two  in  New  York. 

Hydrosorb  (see  above)  was  developed 
from  their  CLD  2  polymer  by  Buckeye 
Corporation  of  Memphis,  Tennessee, 
prime  producers  of  cellulose  and  its 
derivatives.  Procter  &  Gamble  (Buck- 
eye's parent  company)  have  already  put 
Rely,  a  tampon  containing  a  different 
form  of  the  material,  into  test  market  in 
the  USA.  Another  form  of  CLD  2  is 
being  investigated  as  a  tablet  disintegrat- 
ing agent,  and  the  fibrous  nature  of  the 
water-expanded  chemical  suggests  thai  it 
will  have  applications  in  wound  healing, 
keeping  an  area  moist  while  maintaining 
air  access. 

Planned  expenditure 

Lilia-White's  planned  expenditure  over 
the  whole  range  amounts  to  £16.5m  in 
1 979.  For  Dr  White's  (still  leading  towel 
brand  with  £l0m  turnover)  there  will  be 
full-colour  pages  in  most  women's  maga- 
zines plus  consumer  promotions — starting 
this  month  a  free  Patons  knitting  pattern 
will  be  included  in  packs  with  a  coupon 
for  redemption  against  knitting  wool. 
Lil-lets  are  to  receive  £900,000  support  in 
anticipation  of  achieving  brand  leader- 
ship in  some  sectors  (a  47  per  cent  share 
is  already  claimed  in  chemists).  Lilia- 
White  see  tampons  taking  45  per  cent  of 
the  total  sanpro  market  in  1979,  against 
38  per  cent  in  1978,  with  a  world-wide 
trend  from  applicator  to  digital  tampons 
(Lil-lets  type).  1978  volume  growth  for 
the  whole  market  they  put  at  8.4  per 
cent  over  1977,  due  to  girls  reaching 
puberty  sooner,  500,000  women  no  longer 
using  the  "pill,"  and  use  of  the  mini-pad. 
The  company's  own  growth  is  put  at  a 
healthy  11.1  per  cent.  Lilia-White  Ltd, 
Alum  Rock  Road,  Birmingham  B8  3DZ. 


Veiled  reds 


This  season's  colours  from  Charles  Rev- 
son's  Ultima  II  collection  are  called  "the 
veiled  reds".  New  for  eyes  are  the  char- 
coal blue,  plum  and  black  smudge  liners 
which  softly  emphasise  the  eyes  without 
the  hard  unflattering  lines  of  old  eye 
liners.  Lipsticks  for  the  elegant  winter 
look  are  available  in  red  smoke  and 
veiled  red  with  matching  nail  colours. 
The  creamy  powder  blush  comes  in 
smouldering  red  and  the  dual  pan  patina 
eyeshadows  in  shaded  willow  with  secret 
dawn  and  night  shade  with  dusk  umber. 
Charles  Rev  son,  86  Brook  Street, 
London  Wl. 

Leichner  nine 

Leichner  have  introduced  a  range  of  nine 
co-ordinated  items  that  are  said  to  off- 
set the  black  and  white  fashions  of  the 
moment.  Turn  up  ruby  and  turn  up 
plummy  are  the  new  colours  for  lips 
(£0.65)  and  nails  (£0.46),  turn  up  ruby 
blusher  (£0.80)  and  turn  to  grey,  gold 
and  single  eye  shadows  (£0.69)  with  a 
duo  paflette  (£0.89)  with  turn  to  silver/ 
plum  are  also  available.  Leichner  L 
(London)  Ltd,  62  Brompton  Road, 
London  SW3  1BW. 

Easter  bunnies 
display  material 

Spearhead  Promotion  and  Display  Ltd 
are  making  available  two  Easter  "bun- 
nies" which  can  be  either  free  standing 
or  on  window  film  and  are  up  to  40in 
tall.  Other  Easter  promotional  material 
from  this  firm  includes  new  floral  designs 
for  window  and  in-store  displays  and  the 
Spearhead  "Tribox"  units  in  a  floral 
pattern  for  moving  hanging  displays  or 
inexpensive  build-up  units  for  merchan- 
dise. Spearhead  Promotion  &  Display 
Ltd,  34  Carey  Street,  Reading  RG 1  7JS. 

Little  healers  on  TV 

Fennings  Little  Healers  will  be  advertised 
on  television  in  the  Granada  area  from 
January  15.  The  commercial  describes 
the  product  as  being  compact,  easy  to 
carry,  easy  to  take  and  effective.  Fen- 
nings Pharmaceuticals,  86  Hurst  Road, 
Horsham,  West  Sussex  RHI2  2DT. 

Tangee  lip  glosses 

Tangee  have  brought  out  five  flavoured 
lip  glosses,  plus  an  unflavoured  one 
(£0.55).  The  flavours  are  lime,  spearmint, 
juicy  fruit,  strawberry  and  wild  cherry 
and  they  are  presented  in  clear  glass 
bottles.  Winarick  (UK)  Ltd.  Unit  15. 
Heywood  Industrial  Estate,  Heywood, 
Lanes. 
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Winter  Remedies:  for  the  brand  leade 

NEW  YEAR  RINGS  IN 

RENEWED  TV  BOOST 


TV  WINNER 

Shown  here  is  a  scene  from  one  of  the  new  Veno's 
films,  packed  with  mother  and  family  sales  appeal. 
Beecham's  winter  TV  spectacular  adds  the  same  sure 
selling  touch  to  films  for  Powders,  Hot  Lemon,  Night 
Nurse  and  Mac  Lozenges  -  all  of  them  top  sellers  all 
winter  through. 


THEY'RE  ALL  ON  TV  AGAIN!  Yes,  the  big  Beecham 
campaigns  that  began  the  season  for  winter's  best- 
selling  brands,  are  back  once  more  to  keep  turnover  high 
and  sales  soaring.  Biggest  ever  spend,  extra-high  fre- 
quency, new  films,  eye-catching  displays  all  combine 
again  to  make  the  chemists''  peak-selling  season  the  best 
they've  ever  known. 

BEECHAMS  POWDERS  -  TABLETS  -  HOT  LEMON 

Top  sellers  for  colds  and  flu,  Powders  and  Tablets  add  new  high 
frequency  films  to  last  year's  proven  winners.  For  Hot  Lemon, 
twice  the  appearance  rate  and  yet  another  new  film  are  bringing 
all-time  record  sales,  making  this  brand  the  fastest  grower  in  a 
really  fast  growing  sector. 

NIGHT  NURSE 

Massive  sales,  even  clearer  brand  leadership  -  both  are  con- 
firmed by  start-of-season  audits.  Memorable  TV  films  featuring  the 
saleswinning  Night  Nurse  personality  and  appearing  again  and 
again  make  sure  that  this  amazing  success  story  will  continue  all 
winter  long. 

VENO'S 

Original  Formula  and  Honey  &  Lemon,  top-sellers  among 
advertised  cough  remedies,  have  been  selling  even  better  this 
winter.  They'll  go  on  doing  so,  too.  New  family-interest  films  (15 
and  30  seconds)  and  new  peak-time  transmissions  make  that  a 
certainty. 

MAC  LOZENGES 

Aired  frequently  again,  Mac's  friendly  TV  commercial  and 
catchy  TV  jingle  have  made  more  friends  than  ever  among  sore 
throat  sufferers.  For  chemists  everywhere  that  means  super-high 
turnover  for  both  Mac  Medicated  and  Mac  Honey  Lem. 


PLUS  DAZZLING 
NEW  DISPLAYS 


The  light-up  effect  of  the  new  Hot  Lemon 
display  (centre)  is  a  superb  customer  reminder 
of  the  TV  campaign,  putting  you  on  the  selling 
end  of  £500,000  advertising  support.  Add  over 
£1m  for  the  brands  in  the  counter  salesmaker 
(left)  and  the  colourful  displays  (right)  and  it's 
easily  seen:  among  winter  remedies  Beecham 
are  the  real  No.  1! 


EXTRA 
SELLERS 

Backed  heavily  on  TV,  too, 
are  Setters,  today's  pace-making 
indigestion  remedy,  and  Phensic, 
famous  for  headache  relief.  Add 
Fynnon  Calcium  Aspirin,  Nurodol, 
Eno,  Ellimans,  all  supported  all  year 
round,  and  the  picture's  clear  - 
in  winter  or  out,  Beecham  is  the 
name  that  means  business. 


It's  fine  in  79  with  Beecham  Home  Medicines 
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Evolution— not  revolution 
by  Bristol  Myers  in  79 


Two  major  products  from  Bristol-Myers 
are  being  relaunched  for  1979.  The 
Natural  Balance  range  of  hair  condition- 
ers and  Mum  Rollette  are  undergoing 
what  the  company  describes  as  a  process 
of  "evolution  not  revolution".  The 
changes  being  made  to  improve  or  up 
date  these  products  are  being  very  care- 
fully planned  in  order  not  to  alienate 
loyal  users  who  like  things  to  stay  the 
way  they  are. 

The  timing  of  the  relaunches  coincides 
with  the  appearance  at  the  company's 
Langley  offices  of  many  new  faces.  The 


most  important  probably  belongs  to 
Joe  Kelnberger  the  new  managing  direc- 
tor, who  has  come  over  from  Bristol- 
Myers  in  New  York.  The  marketing 
department  has  also  undergone  several 
changes  of  personnel  in  recent  years  and 
new  brooms  always  sweep  something. 

During  1978  Bristol-Myers  admit  that 
they  found  themselves  at  something  of  a 
crossroads.  Market  share,  particularly  on 
Mum,  was  slowly  being  eroded.  Natural 
Balance,  too,  was  causing  problems — 
although  generally  popular  with  the 
public,  the  packaging  was  proving  diffi- 
cult to  identify,  its  rounded  shape 
tending  to  obscure  the  name. 

It  was  decided  that  a  national  relaunch 
of  both  products  was  necessary  to 
maintain  and  improve  their  already 
strong  position.  Bristol-Myers  believe  that 
companies  must  remain  vigilant,  healthy 
and  forward  looking.  Above  all  they 
must  always  remain  aware  of  the  possible 
dangers  from  the  increasingly  hungry 
attacks  from  newcomers. 

A  good  balance 

Natural  Balance  was  launched  in  1976, 
a  year  which  saw  eight  new  brands 
joining  the  six  already  established  in  the 


conditioner  market.  At  that  time  the 
market  was  estimated  to  be  worth  about 
£9  million.  Within  three  years  however, 
the  figure  had  almost  doubled  to  £16m. 
Indeed  conditioners  have  grown  faster 
than  any  other  sector  in  the  toiletries 
industry.  Half  of  the  women  in  the  UK 
under  45  are  believed  to  be  using  a  hair 
conditioner  and  one  third  of  the  female 
population  now  use  the  product  on  a 
regular  basis.  It  must  also  be  remembered 
that  these  figures  take  no  account  of  the 
growing  number  of  men  who  are  dis- 
covering the  advantages  of  properly 
conditioned  hair.  The  market  is  still 
relatively  new  and  the  products  are  still 
being  "bedded  in".  Consumers  are  fairly 
fickle  when  it  comes  to  brand  loyalty. 

Brand  manager,  Heather  Auton  says 
that  today  Natural  Balance  occupies  third 
place  in  the  market,  after  Alberto  Balsam 
and  Cream  Silk,  both  of  which  have 
recently  been  relaunched.  A  market 
research  exercise  carried  out  by  Bristol- 
Myers  with  the  heip  of  National  Opinion 
Polls  found  that  there  was,  in  general, 
a  high  consumer  acceptance  of  the 
product  itself,  once  tried.  But  it  was  also 
found  that  if  the  packaging  were  im- 
proved, then  higher  levels  of  "spontan- 
eous consumer  awareness"  might  be 
achieved  and  more  people  would  then  be 
encouraged  to  try  the  brand. 

Reflecting  quality 

After  six  months  research  the  company 
have  come  up  with  a  new  pack  which 
they  feel  reflects  the  quality  of  the 
product,  its  distinctiveness,  freshness  and 
naturalness.  Preservative  pigments  have 
been  added  which  improve  the  colour 
fastness,  but  otherwise  the  formulation 
of  Natural  Balance  remains  the  same. 

Heavy  advertising  will  back  the  re- 
packaged product  during  1979.  The 
company  are  planning  to  spend  over 
million  on  television  with  a  new 
commercial.  And  new  shelf  strips  and 
headboards  have  been  designed  to  fit  the 
existing  multi-purpose  units  introduced 
last  year.  Natural  Balance  (95ml  £0.59, 
190ml  £0.90)  will  be  available  in  prepack 
units  containing  24  standard  size  (95ml) 
bottles,  that  is,  six  bottles  of  each  variant. 
The  prepacked  units  will  be  priced  at 
£0.42  for  the  launch  period. 

Despite  maintaining  its  brand  leader- 
ship with  32.4  per  cent  last  year  Mum 
Rollette  lost  6  per  cent  of  its  market 
share.  A  number  of  new  brands  were  also 
introduced  and  once  again  research 
indicated  to  Bristol-Myers  that  although 
users  found  Mum  to  be  particularly  good 
at  stopping  wetness,  both  the  packaging 
and  the  perfume  would  stand  some  im- 
provement.  Once   again   these  changes 


would  have  to  be  undertaken  carefully  in 
order  not  to  offend  the  loyal  user. 

Unlike  some  other  deodorants  Mum 
has  not  had  an  alcohol  content.  This 
ingredient  makes  some  of  the  newer 
products  quicker  drying — an  effect  which 
many  of  the  people  questioned  said  they 
wanted.  To  meet  this  demand,  and  in 
order  to  offer  a  wider  choice,  a  Mum 
variant  with  an  alcohol  base  is  being 
introduced.  It  will  also  have  a  new 
perfume — one  which  was  found  to  be 
overwhelmingly  popular  in  consumer 
tests.  Called  wild  orchid,  the  perfume  is 
described  as  spicy  and  mildly  oriental  in 
character.  The  names  of  the  other 
variants  are  being  changed,  too,  being 
simplified  from  pink  rose,  blue  heather 
and  green  fern  to  rose,  fern  and  heather. 
The  old  names  were  found  to  have  given 
a  totally  false  impression  of  a  heavy 
sweet  smelling  substance. 

Although  consumer  tests  showed  that 
the  overall  shape  of  the  Mum  Rollette 
was  good,  the  graphics  were  out  of  date 
and  taken  as  a  whole  the  product  lacked 
shelf  impact.  One  of  the  prime  tasks  of 
the  new  pack  is  seen  to  be  the  attraction 
of  new  and  younger  users,  particularly 
those  who  are  switching  from  aerosols. 
New  caps  have  also  been  designed  to  be 
non-chip.  Over  the  next  three  months 
refills  which  are  easier  to  adapt  will  be 
phased  in. 

Once  again  shelf  strips,  header  boards 
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A  sales  conference 
the  inside  story 


and  dump  bins  have  been  designed.  A 
counter  unit  to  hold  three  dozen  bottles 
of  the  new  wild  orchid  variant  will  be 
available  (the  Mum  range  28ml  £0.54, 
refill  £0.48,  42ml  £0.72  refill  £0.66) 

Advertising  plans  for  Mum  are  cur- 
rently being  formulated  by  the  agency 
— Geers,  Gross.  Both  the  company  and 
the  agency  took  a  long  hard  look  at 
Emily,  the  Mum  cartoon  girl,  and 
experimented  with  newer  and  perhaps 
more  modern  versions.  Finally  they 
decided  to  stay  with  Emily  whose  asso- 
ciation with  the  product  is  very  strong 
in  the  mind  of  the  public.  They  will  be 
using  her  in  what  they  describe  as 
"a  new  and  more  exciting  way"  however. 
She  will  back  her  Mum  in  television 
advertising  worth  £-1-  million  through 
most  of  the  summer  months. 

David  Thresh,  general  sales  manager, 
also  tells  us  that  Bristol-Myers  have 
undertaken  a  new  concept  of  "multibrand 
promotion".  Whereas  in  the  past  each  of 
the  company's  brands  has  taken  care  of 
itself,  the  multibrand  concept,  says  David 
Thresh,  allows  everything  to  be  integra- 
ted when  necessary.  To  begin  with, 
therefore,  the  company  is  concentrating 
on  co-ordinated  packing.  They  believe 
that  not  only  will  this  make  their  own 
selling  job  easier — it  will  also  encourage 
retailers  to  buy  into  the  complete  Bristol- 
Myers  product  range,  rather  than  simply 
one  brand. 


m 
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A  major  commercial  story  this  week 
comes  from  Bristol-Myers  who  have 
decided  that  the  time  is  right  to  re- 
launch two  of  their  most  popular  pro- 
ducts: Mum  Rollette  and  the  Natural 
Balance  range  of  hair  conditioners.  C&D 
was  offered  a  unique  opportunity  not 
only  to  take  a  look  behind  the  scenes  at 
the  inside  story  of  that  decision,  but 
also  at  the  way  in  which  decisions  of  this 
kind  and  their  implementation  are  pre- 
sented to  the  sales  force  of  a  large  com- 
pany. 

As  everyone  must  already  realise,  be- 
fore a  new  product — or  a  relaunched 
product — can  appear  in  the  market  place 
a  lot  of  preparatory  work  is  necessary 
from  the  manufacturer,  to  ensure,  as  far 
as  possible,  that  the  product  will  be  a 
success  both  with  the  trade  and  the  cus- 
tomer. Product  testing,  development, 
packaging  and  pricing  are  all  items  to  be 
researched  and  established.  Assuming  all 
these  hurdles  to  be  cleared  satisfactorily 
there  are  still  those  three  important 
bridges  left  to  cross:  the  company  sales- 
man who  must  be  convinced  he  has  the 
right  product  to  sell;  the  trade,  who  in 
turn  must  be  convinced  that  the  product 
is  not  only  right  but  that  margins  exist 
to  enable  them  to  run  a  potentially  suc- 
cessful and  profitable  line;  and  finally 
the  consumer  who  must  also  be  con- 
vinced— of  the  value  and  efficacy  of  the 
product  and  induced  to  make  the  all 
important  initial  purchase. 

Ideal  opportunity 

Chemist  &  Druggist  felt  that  this  would 
be  an  ideal  opportunity  to  explore  what 
happens  to  a  salesman  before  he  pre- 
sents himself  and  his  new  product  to  you. 
Few  retailers  probably  realise  the  blood, 
sweat,  tears  and  sheer  theatricality  that 
goes  into  the  informing  and  enthusing  of 
a  salesman  before  he  begins  his  travel 
cycle.  It  is  quite  an  impressive  operation. 
In  this  case  for  instance  one  of  the  first 
things  the  company  decided  to  do  was 
to  take  the  sales  force  to  Jersey!  They 
then  called  in  an  "industrial  producer". 
His  iob  was  to  mount  a  sales  conference 
in  which  all  of  the  component  parts 
could  be  welded  together  into  a  compre- 
hensive package,  designed  to  instill  total 
confidence,  not  only  in  the  relaunch  pro- 
ducts, but  in  the  management  who  were 
responsible  for  introducing  them  He  it 
was  who  evolved  the  idea  to  concentrate 
on  the  total  story  of  people  and  pro- 
ducts ...  to  get  behind  the  facade  and 
study  both  the  problems  and  the  solu- 
tions at  first  hand  With  a  sales  confer- 
ence theme  of  "inside  story",  Bristol- 
Myers  approached  Chemist  &  Druggist 
to  "handle"  the  commission,  and  to  in- 


vestigate what  was  happening  within  the 
conference  itself  and  report  the  con- 
clusions. 

The  conference  is  taking  place  this 
week  and  C&D  found  that  an  "indus- 
trial conference"  is  really  as  much  a 
theatrical  event  as  it  is  a  meeting!  The 
plans  called  for  a  raised  area  flanked  by 
a  series  of  white  panels  around  a  large 
back  projection  screen  on  which  a 
number  of  slides  and  film  were  to  appear. 
A  lectern  was  to  be  placed  at  the  front 
and  to  the  side  of  the  stage  and,  above 
this,  a  pane  of  glass  transmitting  the 


words  for  the  speakers  eyes  only  ...  a 
technique  called  "autocue",  used  all  the 
time  by  television  newcasters. 

The  stage  lights  would  have  done 
justice  to  a  'son  et  lumiere'  and  speakers, 
set  to  each  side  of  the  audience  were  to 
ensure  that  everyone  got  the  message — 
loud  and  clear! 

C&D  on  stage 

An  actress,  retained  to  represent  C&D's 
own  "stage"  presence  during  the  con- 
ference itself,  was  to  stand  at  a  cen- 
tral podium  under  the  main  screen.  She 
would  open  the  proceedings,  introduce 
speakers  and,  after  they  had  concluded 
their  presentations,  quiz  them  on  the 
need  for  change  and  the  results  expected 
The  build-up  of  facts  relating  to 
market  changes,  product  evaluation,  pric- 
ing, research,  design  and  development, 
was  humorous  where  it  was  intended  to 
be  and  dramatic  in  its  analysis  of  change. 
When  the  properly  enthusiastic  Bristol- 
Myers  salesman  calls  to  talk  about  Mum 
and  Natural  Balance,  therefore,  as  a 
reader  of  C&D  you  will  at  least  know 
something  of  the  work  involved  in  con- 
vincing him — the  essential  prerequisite 
before  he  can  convince  you! 
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rylcreem 

*  the  perfect  hairdressmg 


Superstars  in 
four  hour  T.V  extravaganza. 


This  year,  Brylcreem 
is  making  its  most  spec- 
tacular TV.  appearance 
ever. 

With  four  hours  cover- 
age of  peak  male  viewing 
time. 

Because,  this  year, 
Brylcreem  is  sponsoring 


all  four  programmes  of 
the  (IK.  National  Men's 
Superstars  competition! 

And  that  means,  for 
the  next  four  weeks, 
twelve  million  people  are 
going  to  be  seeing  and 
thinking  Brylcreem. 
For  a  full  sixty  minutes 
every  week. 


And  that  can  only  help 
Brylcreem  stay  way  out 
ahead  of  the  field. 

So  stock  up  and 
display  for  when  our 
Brylcreem  Superstars 
really  start  breaking  all 
the  records. 


TOILETRIES 

sell  through  faster 
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COUNTERPOINTS 

Tri-ply  tissues  go  national 
from  Bowater-Scott 


Scotties  Tri-ply,  a  three-ply  mansize  pack 
of  tissues,  is  now  being' launched  nation- 
ally after  having  been  on  test  market  in 
Scotland  for  12  months.  The  launch  is 
being  backed  with  television  advertising 
worth  £500.000,  said  to  be  the  largest 
expenditure  ever  in  support  of  a  Scotties 
tissue.  The  television  commercial  is  based 
on  the  earlier  version  which  won  the 
Cannes  Film  Festival  and  London  Week- 
end Television  awards. 

The  makers  describe  the  product  as  a 
bonded  three-ply  mansize  tissue  with  high 
durability,  softness,  strength  and  absorb- 
ency.  The  tissues  are  presented  in  all- 
black  pack.  Introductory  packs  carry  a 
3p  off  flash  with  a  5p  off  next  purchase 
coupon  on  the  back  (no  offer  pack  should 
retail  at  more  than  £0.34). 

Tri-ply    has    been    developed,  says 


Bowater-Scott,  to  complement  Scotties 
Mansize  and  is  priced  at  the  same  level. 
Together  they  are  described  as  Bowater- 
Scott's  answer  to  a  marked  swing  among 
consumers  toward  the  larger  and  more 
versatile  mansize  tissue.  Bowater-Scott 
Corporation  Ltd.  68  Knightsbridge,  Lon- 
don SW1X  7LR. 


Lancome  lip  pen 

Lancome  are  introducing  a  stylo  a  levres 
(£2.70)  next  May.  Lhis  is  described  as  a 
new  product  for  colouring  lips  and  is 
presented  in  a  slender  "pen"  of  lipstick 
in  ten  fashion  shades.  Lancome 
(England)  Ltd,  14  Grosvenor  Street, 
London  W1X  GAD. 

More  B21 

Orlane  will  be  extending  their  B2l  range 
next  March  with  make-up  treatment  pro- 
ducts. These  are  formulated  for  mature 
skins  and  include  lipsticks  (£2.75)  in  15 
shades,  loose  face  powder  (£5.00)  in 
three  shades,  powder  eye  shadows  (£4.25) 
in  six  duo  palettes,  mascara  (£3.75)  and 

A  counter  merchandiser  to  hold  the  range 
of  Maybeiline  mascaras  and  displaying 
the  New  Year  "10p  off"  promotion. 
Stockists  can  choose  from  two  pack 
sizes,  each  containing  a  selection  of  the 
four  brands. 


face  make-up  (£9.75)  in  seven  shades. 
Orlane  Cosmetics  {UK)  Ltd,  21  Grafton 
Street,  London  W1X  3LD. 

Silvikrin  on  TV 

Beecham  Toiletries  are  backing  their  Sil- 
vikrin range  with  advertising  worth 
£400.000  in  1979.  A  television  campaign 
begins  this  month  and  will  run  until  the 
end  of  February.  The  commercials  centre 
on  the  hairspru\  and  shampoo  products. 
Beecham  Proprietaries,  Beecham  House. 
Great  West  Road.  Brentford,  Middlesex 
TW8  9BD- 
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Ideas  from  Mary  Quant  in  1979  include 
six  new  shades  of  nail  polish  from  "all 
clear"  to  "tropical  tan",  natural  shades, 
say  the  company,  to  brighten  up  the 
bleak  winter  feeling,  which  will  be  avail 
able  for  sale  from  mid-January.  Navy 
and  plum  are  two  new  colours  for  eye 
shadows  and  kohl  pencils  and  available 
for  sale  from  mid-March  are  new  shades 
called  the  "fruits  of  fashion".  Soft  focus 
eye  colours  wil  be  in  grape,  pistachio 
and  hazelnut  with  matching  hps  and  nail 
colours  plus  a  new  Blushbaby  blusher  in 
sugar  almond.  Smith  &  Nephew  Cos- 
metics Ltd.  Hook  Rise.  Kingston  By- 
Pass,  Surhiton,  Surrey  KT6  7LU. 

New  Sweepers 

Yardley  are  relaunching  their  Sweepers 
mascara  (£1.10)  The  company  says  that 
the  new  formula  is  more  easily  and 
evenly  applied  and  will  not  be  smudged 
by  water,  time  or  tears.  The  mascara  is 
available  in  four  shades;  black,  brownish/ 
black,  brown  and  grey.  Yardley  of  Lon- 
don Ltd.  4  Miles  Gray  Road,  Basildon, 
Essex. 


Revlon  draws  eyes 

Revlon  have  introduced  12  eye  pencils 
(£1.25,  launch  price  £0.99).  There  are 
three  kohl  pencils  in  ebony,  blue  smoke 
and  walnut  and  nine  metallic  shades; 
platinum,  pink  pearl,  quicksilver,  gold 
shimmer,  blue  opal,  jade  shimmer,  burn- 
ished gold,  copper  gold  and  bronzetta. 
These  will  be  called  professional  eye 
kohls  and  professional  eye  lustres  respec- 
tively and  will  be  presented  as  shiny  silver 
chinky  pencils.  Revlon  Ltd,  86  Brook 
Street,  London  Wl. 

Philips  million 

Philips  delivered  their  millionth  shaver 
to  the  trade  earlier  this  month,  indicat- 
ing, they  say,  that  this  year's  sales  of 
Philishave  and  Ladyshave  averaged 
20,000  a  week.  Dick  Packham,  market- 
ing manager,  says  that  two  factors  have 
contributed  to  this  achievement — an  in- 
crease of  market  share  and  a  dramatic 
growth  in  the  ladyshave  market.  Philips 
Electrical  Ltd.  City  House.  420  London 
Road,  Croydon  CR8  3QR. 

Krups  Thermic  550 

The  Thermic  550  hairdryer  recently  in- 
troduced by  Krups  is  said  to  be  compact 
enough  for  the  overnight  bag.  Small  and 
light,  it  has  two  heat  outputs,  320w  and 
550w.  Additionally,  the  dryer  has  a 
built-in  retractable  styling  nozzle.  Krups 
(UK)  Ltd.  West  Thurrock,  Grays.  Essex. 


ON  TV 
NEXT  WEEK 

Ln — London.  M — Midlands.  Lc — Lancashire.  Y — 
Yorkshire.  Sc— Scolland.  WW— Wales  and  West. 
So — South,  NE— North-east,  A— Anglia.  U— Ulster, 
We — Westward,  B — Border,   G — Grampian. 
E — Eireann.   CI — Channel  Island. 

Anadin:  All  except  U,  E 

Aspro  clear:  All  except  E 

Beechams  powders:  All  except  E 

Contac  400:  All  except  E,  CI 

Farley's  rusks:  All  except  E,  CI 

Galloways:  Ln,  So,  A 

Head  &  Shoulders:  All  except  E 

Imperial  Leather  soap:  All  areas 

Medlnite:  All  areas 

Mentho  Lyptus:  All  except  U,E 

Night  Nurse:  All  except  E 

Oil  of  Ulay  All  except  E,  CI 

Poligrip:  Ln,  M,  Y,  Ne,  Sc,  G,  So,  A,  U,  B 

Rennie:  All  except  Ln,  U,  E 

Sinex:  All  areas 

Sucrets:  Sc 

Vaseline  Intensive  Care  lotion:  All  except 

E,  CI 

Vaseline  petroleum  jelly:  All  except  U,  E,  CI 

Veno's:  All  except  E 

V05  shampoo:  All  except  E 

Zest:  M,  Lc,  B,  Sc 
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&  J  baby  powder  models 
a  portable  radio 


A  portable  radio  is  the  latest  consumer 
offer  from  Johnson  &  Johnson.  The 
radio,  which  looks  like  a  Johnson's  baby 
powder  container,  is  available  to  con- 
sumers for  £4.60  plus  a  leaflet  from  the 
counter  display  and  a  till  receipt.  Press 
advertisements  for  the  product  will  ap- 
pear in  woman's  magazines  throughout 
the  year,  and  in  baby  magazines  as  part 
of  the  Johnson's  baby  range  campaign. 
Regional  television  advertising  will  feat- 
ure a  new  commercial  with  the  theme: 
"Give  bathtime  a  whole  new  twist"  to 
the  music  of  "Twist  and  Shout".  It  shows 
the  product  as  an  adult  bathtime  pre- 
paration. 

In  addition  to  the  radio  offer,  the  trade 
will  be  given  a  special  discount  on  baby 
powder,  thus  affording  lower  prices  at 
point-of-sale,  says  the  company,  and  to 
support  this  new  promotion  there  are 
leaflets,  dump  bin  headboards  and  shelf 
barkers  available. 

During  January  special  packs  of  John- 
son's cotton  buds  will  offer  consumers 
money  off  next  purchase.  The  value  of 
the  coupon  is  related  to  the  pack  sizes, 
with  20s,  60s  100s  and  200s  carrying  5p, 
lOp,  15p,  and  20p  off  next  purchase  res- 
pectively. These  coupons  are  redeemable 
against  the  same  size  again  or  against  a 
larger  size. 

In  February  cotton  buds  commercials, 
featuring  the  cartoon  character,  Johnson 
Junior,  will  again  be  shown  nationally  on 
television.  These  commercials  will  be 
followed  up  by  a  campaign  in  women's 
magazines  during  the  period  March  to 
October.  Johnson  &  Johnson  Ltd,  Slough, 
Berks  SLJ  4EA- 

Remington  boost 

Remington  are  boosting  their  advertising 
campaign  to  tie-in  with  the  January  sales 
in  the  London  area.  The  main  emphasis 
will  be  on  the  Remington  M3  shaver 
range,  continuing  "The  ultimate  shave 
or  your  money  back"  offer,  which  was 
launched  in  September,  1978,  and  runs 
until  March.  The  January  boost  will 
include  radio  for  the  first  time  with  over 
fifty  30-second  spots  on  Capital.  Sperry 
Remington  Consumer  Products,  Apex 
Tower,  Maiden  Road,  New  Maiden, 
Surrey. 

Prenatol  stretches 
the  market 

Prenatol,  the  anti-stretchmark  cream  from 
A.  H.  Robins,  will  be  supported  next  year 
by  a  £20,000  campaign  in  consumer  and 
professional  magazines.  The  "bare 
tummy"  advert  will  appear  in  leading 
mother  and  babycare  magazines:  You 


and  Your  Baby,  Mother,  Maternity  and 
Mothercrajt,  Parents,  Mother  and  Baby. 

The  headline  emphasises  that  pre- 
ventive action  is  necessary  in  dealing  with 
stretchmarks — "There's  no  known  cure 
for  stretchmarks.  But  midwives  know  Pre- 
natol can  help  prevent  them."  A.  H. 
Robins  Consumer  Products,  14  Conduit 
Street,  London  W1R  9TG. 

Aspro  larger  pack 

A  30-tablet  pack  of  Aspro  Clear  (£0.56) 
has  been  added  to  the  existing  four  and 
16  packs.  Graeme  Hannah,  Nicholas 
Laboratories'  marketing  manager,  phar- 
maceuticals, said  that  they  had  had 
numerous  inquiries  from  customers  about 
larger  packs  and  they  are  satisfied  the 
demand  is  there.  Nicholas  Laboratories, 
225  Bath  Road,  Slough,  Berks  SL1  4AU. 


Midas  brand  share 
improves 

After  its  relaunch  earlier  this  year  MidaL 
is  said  to  be  "going  from  strength  tl 
strength."  Beecham  Toiletries  say  thai 
the  brand  has  achieved  its  highest-eve!^ 
market  share  across  all  retail  outlets  witj 
more  than  4  per  cent  of  the  markeji; 
This  contrasts  with  an  average  pre-rej 
launch  figure  of  2.2  per  cent. 

"The  latest  figures  prove  overwhelm!: 
ingly  that  the  Midas  relaunch  strategh 
was  correct,"  says  marketing  manager 
Roger  Holden.  Beecham  Toiletries? 
Beecham  House,  Great  West  Roaa 
Brentford,  Middlesex. 

New  brochure 
from  Paterson 

Paterson  Products  say  that  "improvement 
and   innovation   are   key   policies"  fo 
them   and   have  produced  a  new  ful1 
colour  brochure  so  that  the  public  art 
kept  abreast  of  development. 

The  pocket-size,  fully  illustrated  book; 
let  covers  the  complete  range,  including! 
the  latest  additions  such  as  the  optica 
test  target,  the  1  litre  mixing  jug  anc 
the  test  strip  printer.  Paterson  Product! 
Ltd,  2  Boswell  Court,  London  WCl. 

Winalot  pet  insurance 

Pet  owners  can  put  the  worry  of  escala- 
ting veterinary  bills  behind  them  in  1979 
thanks  to  the  latest  on  pack  offer  from 
Winalot,  Spillers  Foods'  dog  meal,  said!? 
to  be  market  leader  for  over  50  years. 

In  a  nationwide  promotion,  dog 
owners  are  given  the  chance  to  insure 
their  pet  over  the  first  12-month  period 
for  a  reduced  premium  of  £10,  instead  of 
the  usual  £12.50,  plus  one  special  pro- 
posal  form  from  either  the  28  oz.,  4  lb.  orj 
6|  lb.  Winalot  packs. 

Spillers  trim  petfood 

Spillers  Foods  are  beginning  the  New1 
Year  with  a  promotional  policy  aimed  at 
the  consumer  who  is  "still  recovering 
from  the  cost  of  the  Christmas  spending 
spree."  Three  of  their  petfood  products 
are  on  offer  nationwide  at  below  normal 
prices  for  four  weeks  from  January  8. 

All  large  varieties  of  Choosy  are  flashed 
"Hp  off  recommended  price".  The 
handy  size  of  Bonio  is  being  boosted  by  a 
minimum  lp  off  the  recommended  price, 
while  the  large  size  benefits  from  a  re- 
duction of  at  least  2p. 

Special,  medium  and  large  sizes  of 
Tydisan,  claimed  brand  leader  of  the  j 
sanded  sheet  market,  are  all  being  flashed 
"lp  off'.  Spillers  Ltd,  Old  Change  House,  \ 
Cannon  Street,  London  EC4M  6XB. 
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New  display  dispenser 
for  Scholl  tubegauz  _ 


A  new  dispenser  pack  for  Scholl  Tube- 
gauz finger  bandage  is  now  available  It 
can  be  wall-mounted  or  placed  on  the 
counter  alongside  other  first-aid  items. 
The  dispenser  contains  12  packs  and 
features  user  instructions  and  illustrations 
for  visual  impact. 

Coinciding  with  the  launch,  there  will 
be  an  introductory  offer  giving  5  per 
cent  discount  on  each  display  pack  in 
addition  to  normal  quantity  discounts. 
The  offer  closes  on  March  2.  Scholl 
(UK)  Ltd.  182  St.  John  Street.  London 
EC1P  1DH. 


Tubec 


F|nger  Bandage 


HCG  injections 

Profasi,  human  chorionic  gonadotropin 
for  injection  has  been  introduced  by 
Serono  Laboratories  (UK)  Ltd.  It  is  avail- 
able as  powder  plus  sodium  chloride  as  a 
solvent  in  2  x  500iu  (£0.90  trade);  2  x 
LOOOiu  (£1.20);  2  x  2,000iu  (£2.20);  and 
1  x  5.000  (£2.08).  The  ampoules  should  be 
stored  at  a  temperature  not  exceeding 
25  C,  when  they  may  be  expected  to 
retain  their  potency  for  three  years  from 
date  of  manufacture.  Profasi  injection  is 
Prescription  Only.  Serono  Laboratories 
(UK)  Ltd,  Bessenier  Road,  Welwyn  Gar- 
den City,  Herts  AL7  1HH. 


PRESCRIPTION 
SPECIALITIES 


EUHYPNOS  FORTE 

Manufacturer      Montedison  Pharma- 
ceuticals Ltd,  Kingmaker  House,  Stat  urn 
Road,  Barnet,  Herts  EN5  1NU 
Description  Green  soft  gelatin  capsules 
containing  temazepam  2()mg  in  solution 
Indications   Treatment  of  sleep  disturb- 
ances, particularly  in  patients  resistant  to 
normal  hypnotic  effect 
Dosage  Two  or   three   capsules  before 
retiring,   in   those   patients   resistant  to 
normal  hypnotic  dosage 
Precautions  Patients  should   be  advised 
not  to  drink  alcohol  and  il  there  is  a 
hangover  effect  patients  should  be  warn- 
ed against  driving  or  operating  dangerous 
machinery.  Careful  consideration  before 
use  in  early  pregnancy 
Side  effects  Occasionally,  morning  head- 
ache, transient  rashes  and  mild  gastro- 
intestinal disturbances 
Packs  50  and  250  capsules  (14:  E16  trade) 
Supply  restrictions  Prescription  Only 
Issued  January  1979 

HALCION  tablets 

Manufacturer  Upjohn  I  Id,  Fleming  Way, 
Crawley,  Sussex 

Description  Blue  flat  oval  tablets,  scored, 
containing  0.25mg  triazolam:  pale  laven- 
der flat  oval  tablets,  scored,  containing 
0.125mg  triazolam 
Indications  As  a  hypnotic 
Contraindications  In  patients  with  known 
hypersensitivity  to  benzodiazepines 
Dosage  0.25mg   before   retiring.  Initial 
dose  for  geriatrics  0. 125mg 
Precautions   Avoidance   of  alcohol  re- 
commended. May  modify  patients'  reac- 
tions in  driving  and  operating  machinery. 
Caution  in  patients  with  impaired  renal 
or  hepatic  fund  ion    Safety    for   use  in 
pregnancy  not  established 


Side  effects  Drowsiness,  dizziness,  light- 
headedness and  impaired  co-ordination 
have  occurred 

Storage  In  tightly-closed  container,  pro- 
tected from  light 

Packs  100  x  0.25mg  (C6  trade);  150  x 
0.125mg  (£4.44  trade) 
Supply  restrictions  Prescription  Only 
Issued  January  1979 

VOLTAROL  tablets 

Manufacturer  Geigy  Pharmaceuticals, 
Hurdsfield  Industrial  1. state,  Maccles- 
field, Cheshire  SK10  2LY 
Description  Yellow  enteric-coated  tablets 
containing  diclofenac  sodium  25mg 
Indications  Rheumatoid  arthritis,  osteo- 
arthrosis 

Contraindications  Peptic  ulcer.  Also  in 
asthmatic  patients  where  an  asthma 
attack  is  precipitated  by  aspirin  or  other 
nonsteroidal  anti-inflammatory  agents. 
Should  not  be  prescribed  during  preg- 
nancy, unless  there  are  compelling 
reasons 

Dosage  Initially  25  to  50mg  three  times 
daily  Maintenance  dose  usually  25mg 
three  times  daily 

Precautions  Patients  with  history  of 
peptic  ulcer,  haematemesis  or  melaena, 
or  with  severe  hepatic  or  renal  insuf- 
ficiency should  be  kept  under  close  sur- 
veillance 

Side  effects  Initially  there  may  be  epi- 
gastric pain,  nausea  and  diarrhoea,  head- 
ache and  slight  dizziness.  Occasionally 
skm  rash,  peripheral  oedema  ami  abnor- 
malities of  serum  transaminases  have 
been  reported 

Storage  Protect  from  moisture 
Packs  100  tablets  (£9  trade) 
Supply  restrictions  Prescription  Only 
Issued  January  1979 

Ativan  price  down 

The  trade  price  of  Ativan  lmg,  100s  pack 
lias  been  reduced  to  £1.55  lor  all  orders 
despatched  on  or  alter  (anuary  1.  Wyeth 
Laboratories,  Hunterconibe  lane  South, 
Taplow,  Maidenhead,  Berks. 


Sedapam  from  DF 

Sedapam,  a  range  of  diazepam  tablets, 
has  been  introduced  by  Duncan  Flock- 
hart.  They  are  available  as  white  2mg 
tablets  (100,  £0.68  trade;  500,  £2.77); 
yellow  5mg  tablets  (100,  £1.02;  500  £4.10) 
and  blue  lOmg  tablets  (100,  £1.53).  Dun- 
can Flockhart  &  Co  Ltd,  Birkbeck  Street. 
London  E2  6LA. 

EQUIPMENT 

Price  gun  offer 

Chemists  who  buy  a  Melo  new  genera- 
tion  price  gun  at  list  price  with  two 
boxes  of  "made-to-measure"  self  adhe- 
sive price  labels,  will  receive  one  of 
the  boxes  free  of  charge.  Alternatively 
chemists  may  obtain  a  £15  trade-in 
allowance  against  any  Meto  new  genera- 
tion price  gun  and  £2  oil  the  price  of 
each  box  of  labels. 

The  scheme,  which  ends  on  March 
19,  is  open  to  all  members  of  the  Nat- 
ional Pharmaceutical  Association.  The 
comprehensive  range  of  Melo  new 
Veneration  price  guns  was  introduced  in 
September.  Dyino  I. id.  Retail  Systems 
Division,  Victoria  Rd.  Feltham,  Middx. 

Freeze  drier 

The  pharmaceutical  freeze  drier  ST40  is 
said  by  Leybold-Heraeus  to  be  the  most 
cost-effective  available.  It  is  supplied  as 
a  unit,  ready  assembled  to  seal  into  the 
sterile  room  wall  aperture  requiring  only 
connection  of  services  before  starting 
work.  Programmable  on  both  freezing 
and  drying  cycles,  it  is  fully  automatic. 

The  dryer  has  an  ice  capacity  of  40  kg. 
and  is  available  for  steam  or  chemical 
sterilisation.  The  price  is  about  £45,000 
(excluding  VAT)  with  a  delivery  of  6 
months  Measurements  of  the  complete 
package  are:  2000mm  wide  by  2200mm 
high  by  1350mm  deep.  I  cybold-il eraeus 
l  td,  171  Greenwich  High  Raul,  Lon- 
don SE10  8JA. 
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THE  TRADE  PRESS 
IN  BRITAIN 


The  Trade  Press  in  Britain 


Chief  executives  are  avid 
readers  of  the  Trade  Press. 
Half  of  them  regularly  read  at 
least  five  trade  journals. 
Nine  out  often  get  most  of 
their  authoritative  information 
on  their  industries  from  the 
the  Trade  Press. 
And  they  rely  on  it  more  than 
any  other  medium  for  assessing  future  prospects. 
These  are  just  some  of  the  findings  of  a  new  research 
study  commissioned  by  Benn  Publications.  As  well 
as  chief  executives,  we  talked  to  marketing  directors 
and  advertising  agents.  Some  surprising  new  facts 
and  opinions  emerged  which  emphasize  the  need 
for  a  fresh  look  at  the  role  of  the  Trade  Press  in 
reaching  decision  makers  in  trade  and  industry. 

We've  published  the  results  in  a  32-page  report  'The 
Trade  Press  in  Britain'.  Write  for  a  complimentary  copy 
to  Marketing  Services  Department,  Benn  Publications 
Limited,  25  New  Street  Square, London  EC4A  3JA. 


Benn  >> 

publishing  for  business 


A 


pellets   MOUTH  ULCERS 

Petail  Price  35p       Trade  Price  £2.60  per  dozen 
Available  from  your  local  wholesaler  and  from  Vestric  Ltd. 

Vitabiotics  Ltd.      1.  Beresford  Avenue,  Wembley  (Middx.) 


Classified  Headings 


Warned 

Business  Opportunities 
Trade  Service 
Hospital  Appointments 


For  Sale 

Situations  Vacant 
Miscellaneous 

Courses 


Legal  Notices 

tats 
Agents 
Trade  Marks 


Chemist  and  Druggist  Gets  Results 


The  Triangle  Trust  helps  people  of  the 
Pharmaceutical  Industry 


The  Triangle  Trust  1949  Fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim  is 
the  relief  of  hardship  or  distress  in  the  case  of  people  and  their 
dependents  employed,  or  formerly  employed  in  the  pharmaceu- 
tical industry  in  Great  Britain  and  the  British  Commonwealth. 
Such  relief  may  include  assistance  with  the  educational  expen- 
ses of  children. 

Fhe  Trustees  are  also  prepared  to  consider  applications  for 
financial  assistance,  beyond  the  scope  of  an  employer's  respon- 
sibilities, with  education  or  training  in  general  subjects,  includ- 
mc  music  and  the  arts. 

For  additional  information,  or  to  apply  for  assistance,  write  to  : 
The  Secretary,  Dept  CD,  The  Triangle  Trust  1949  Fund, 
Clarges  House,  6-12  Clarges  Street.  London  WIY  8DH. 


RED  KOOGA 
the  Ginseng  they're  all  talking  about 


G,NSENG 


HtU  KOOGA  GINSENG  ELIXIR 

This  superb  tasting  elixir  which  contains  the  equivalent  ot  12  OOOmg  of 
Red  Kooga  Whole  Root,  is  supremely  packed  and  presented  with  its  own 
unique  drinking  glass  Trade  10  ■  200ml      £17  60  Retail  price  only.  ..  .£2.85. 


ROYALE  INSTANT  GINSENG  TEA 
3  grammes  sachets      18v?p  each  retail  Trade12 
Retail  10  .  3gms    ,  £1.78. 


600mg  tablets, 
strip  packed,  one-a-day, 
1  month  plus  five  days  supply. 


Outers  10  ■  36  cost  £16.83  plus  VAT, 
sell  at  £2.75  each  inc.  VAT. 


Enquire  from  your  usual  wholesaler  or  direct  from  the  manufacturers. 

RED  KOOGA 

KING  OF  GINSENG 

Manufactured  by:  PANAX  GINSENG  CO.  (U.K.) 
A  division  of  English  Grains  Ltd. 

Park  Road,  Oversea!,  Burtonon-Trent.  Staffs.  Telephone  0283  221616. 
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Pharmaceutical  Society  of  Northern  Ireland 

Commonwealth  Games  in 
Nl  get  Council  support 


The  Sports  Council  for  Northern  Ireland 
proposes  to  ask  the  Northern  Ireland 
office  to  reconsider  the  merits  of 
Northern  Ireland  applying  to  host  the 
1986  Commonwealth  Games.  The  Sports 
Council  has  written  to  the  secretary  of 
the  Pharmaceutical  Society  of  Northern 
Ireland  to  ask  how  the  information 
contained  in  a  background  paper  could 
be  brought  to  the  attention  of  pharma- 
ceutical organisations.  At  the  December 
meeting  of  the  Council  the  secretary  was 
instructed  to  reply  that  every  pharmacist 
would  be  asked  to  support  the  Sports 
CounciTs  proposal. 

The  secretary  reported  that  he  had 
written  to  Dr  T.  G.  Booth  about  the 
possibility  of  holding  another  weekend 
management  course  for  students  in  1979. 
Dr  Booth  had  replied  confirming  that  he 
and  Dr  Jones  would  be  willing  to  hold 
another  course  and  suggesting  that  April 
20-22  would  be  appropriate  dates.  He  had 
been  informed  that  Messrs  Scholl  (UK) 
Ltd  were  willing  to  give  financial  aid 
towards  the  cost  of  holding  the  course; 
the  inclusion  of  a  talk  on  medical  gases 
could  easily  be  arranged. 

In  reply  to  Mr  Kerr  who  asked  if  all 
students  would  be  required  to  attend  the 
course,  the  secretary  said  that  the 
Society's  amending  regulations  came  into 
force  on  Augusl  I  by  which  time  must 
of  those  who  graduated  in  pharmacy  this 
summer  had  registered  as  students  He 
did  not  think  the  (  ouncil  could  apply  to 
such  students  i he  requirement  regarding 
attendance  at  a  management  course. 
After  discussion  the  secretary  was  instruc- 
ted  to  write  lo  each  registered  studenl 
giving  particulars  about  the  course  and 
to  stress  thai  the  (Ouncil  was  anxious 
every  student  should  if  possible  attend 
the  full  course. 

Attitudes  to  health  centres 

A  letter  from  the  Department  of  Health 
was  read  regarding  the  Survey  of 
Patient  Attitud  es  to  II  ea  1 1  h  (  en  I  res.  t  he 
findings  of  which  were  included  in  the 
Department's  consultative  papers  on 
health  centres.  A  sample  of  465  people 
was  interviewed  out  of  the  total  ol 
700.000  patients  associated  with  health 
centres  and  the  Council  in  its  comments 
had  expressed  the  opinion  that  little 
credence  could  be  given  lo  findings  based 
on  such  a  small  sample.  The  letter 
explained  thai  although  an  increase  in 
the  sample  size  would  have  given  more 
accurate  results,  in  terms  of  smaller 
ranges  of  variation  around  the  resuli 
given  by  the  sample  chosen,  there  is  nol 
a  simple  relationship  between  error  rale 
and  sample  size,  lo  have  improved  the 
results  significantly  would  have  required 
a  much  larger  sample  lo  be  interviewed. 
As  an  illustration;  if,  in  answer  lo  the 


question  "Is  it  easy  to  get  an  appointment 
with  your  doctor?",  68  per  cent  of  the 
465  people  interviewed  had  said  it  was 
easy,  then  there  are  90  in  100  chances 
that  if  all  700,000  patients  in  Northern 
Ireland  associated  with  health  centres 
were  asked  this  question  between  64.5 
per  cent  and  71.5  per  cent  would  say  it 
was  easy  (ic  68  per  cent ±3.5)  there  are 
95  in  100  chances  that  between  63.8  per 
cent  and  72.4  per  cent  would  say  it  was 
easy  fie  68  per  cent ±4.2)  and  99  in  100 
chances  that  between  62.4  per  cent  and 
73.6  per  cent  would  say  it  was  easy  (le 
68  per  cent  ±  5.6). 

The  sample  of  approximately  500  was 
chosen  to  produce  an  acceptable  level  of 
accuracy  (95  per  cent)  with  a  minimum 
sample  size.  Mr  Kerr  said  his  recollection 
was  that  the  original  sample  chosen  num- 
bered about  1000  but  because  addresses 
had  been  changed  without  any  notifica- 
tion being  given  to  the  Central  Services 
Agency  and  the  refusal  of  some  patients 
to  participate  in  the  survey  the  number 
had  fallen  to  465.  The  difficulty  he  had 
in  accepting  the  findings  arose  from  his 
involvement  in  a  survey  regarding  the 
work  undertaken  by  general  practice 
pharmacists  when  returns  from  a  sample 
of  28  per  cent  had  to  be  discarded  on 
the  advice  of  officials  of  the  Computer 
Centre,  the  Queen's  University,  Belfast, 
as  being  too  small  a  sample.  The  Depart- 
ment's survey  was  based  on  a  sample  of 
0  066  per  cent. 

Future  of  *he  service 

The  president  said  a  joint  meeting 
attended  by  representatives  of  the 
Council,  the  Pharmaceutical  Contractors 
Committee  and  the  Executive  Committee 
of  the  Ulster  Chemists  Association  had 
considered  the  "Report  on  the  future 
pharmaceutical  service  in  Northern 
Ireland".  The  report  had  been  prepared 
by  a  small  committee  appointed  by  the 
Central  Pharmaceutical  Advisory  Com- 
mittee. All  present  at  the  meeting  were 
in  support  of  the  recommendations 
included  in  the  report  and  the  secretary 
had  received  letters  from  the  Contractors 
Committee  and  the  Ulster  Chemists' 
Association  giving  their  whole-hearted 
support  to  the  report  It  was  agreed  that 
the  (  Ouncil  would  add  its  support  to  that 
of  the  other  two  bodies. 

Reports  from  the  Finance  and  Law 
Committees  were  adopted.  Arising  out  of 
the  former  Mr  I  akin  said  lie  thought  it 
would  be  wise  to  attempt  to  purchase 
the  ground  rent  on  the  Society's  property. 
It  was  agreed  to  take  the  matter  up  with 
the  landlord.  In  reply  to  a  question  the 
Secretary  said  he  had  not  yet  received 
a  reply  from  the  Department  of  Health 
lo  the  request  that  a  representative  of  the 
(  ouncil  should  be  invited  to  attend  inter- 


views when  appointments  were  being 
made  to  senior  hospital  position; 

The  application  of  Raymond  Hi 
Givan,  Killymoyle  House.  (  astli  c  iiilfield. 
Co  Tyrone,  for  registration  as  a  pharma- 
ceutical chemist  in  Northern  Ireland 
under  the  reciprocal  agreement  entered 
into  by  the  Great  Britain  and  Northern 
Ireland  Societies  was  granted.  The 
appointment  of  Mrs  Muriel  Singleton, 
BSc,  MPS  as  the  Society's  examiner  in 
pharmaceutical  legislation  for  the  year 
ending  the  31st  December.  1979  has  been 
approved  by  the  Department  of  Health. 

The  president  said  the  pre-(  hristmas 
series  of  lectures  had  been  very  well 
attended  and  he  hoped  that  similar 
support  would  be  given  to  the  series  ot 
eight  lectures  to  he  held  in  Belfast  on 
Tuesdays,  commencing  January  9.  at  the 
medical  biology  lecture,  Lisburn  Road. 

LETTERS 

Unichem-a  truce? 

Perhaps  I  am  the  wrong  person  to  com- 
plain about  the  "saga"  now  occupying 
the  correspondence  columns  of  our 
journals  over  the  last  month  or  so,  since 
I  do  tend  to  occupy  them  myself  more 
than  a  little. 

However,  1  am  concerned  over  the 
Mulholland  /  Unichem  correspondence, 
since  it  appears  to  me  that  far  too  much 
back  biting  is  taking  place,  and  all  the 
squabbling  that  is  being  aired  damages 
the  image  of  pharmacy  more  than  it  does 
of  the  two  protagonists.  If  the  service 
offered  by  either  of  the  two  companies 
is  so  good,  then  a  slanging  match  in  the 
journals  is  going  to  help  neither.  I  was 
always  told  that  the  best  way  to  sell 
one's  image  was  to  put  across  the  benefits 
and  services  one  supplies,  and  not  to  con- 
tinually bash  the  opposition. 

I  would  plead  with  the  two  protag- 
onists to  belt  up:  we  pharmacists  are 
quite  capable  of  judging  the  performances 
of  those  who  supply  us,  and  know  quite 
well  how  to  tackle  deficiencies  in  services 
without  being  supplied  with  childish  com- 
parisons. 

The  letters  I  have  read  so  far  must 
have  belittled  the  stature  of  the  two  pro- 
tagonists in  the  eyes  of  all  pharmacists, 
and  I  would  suggest  that  their  positions 
might  return  to  respectability  in  a  reason- 
ably short  time,  if  they  were  to  call  a 
truce. 

John  Davies 

Wiveliscombe,  Somerset 

The  Smiths 

A  lady  entered  my  pharmacv  and  presen- 
ted three  prescriptions  lor  dispensing. 
The  doctor's  writing  on  the  prescriptions 
was  far  from  distinct  and  it  appeared 
that  all  the  prescriptions  were  for.  .  .  . 
Smith.  "Who  are  these  for?"  I  asked 
the  lady,  "What  are  the  patients'  names7" 
"That's  easy  love,"  was  (he  prompt 
reply,"  one's  lor  me,  ones  lor  lack's 
dad  and  the  other's  for  grandma'" 
W.  .1.  Robinson 
Bolton,  Lanes 
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COMPANY  NEWS 

Wellcome  acquire 
Kansas  labs 

Burroughs  Wellcome  Co,  the  American 
subsidiary  of  the  Wellcome  Foundation 
Ltd,  at  Research  Triangle  Park,  North 
Carolina,  has  signed  a  purchase  and  sale 
agreement  for  the  acquisition  of  Jensen- 
Salsbery  laboratories  division  of  Richard- 
son-Merrell  Inc.  Based  in  Kansas  City, 
Missouri,  the  division  manufactures  and 
sells  animal  health  products  which  in- 
clude biologicals,  pharmaceuticals  and 
surgical  supplies  and  instruments.  Jensen- 
Salsbery  was  established  in  1913  and 
employs  about  450  people.  It  is  expected 
that  the  transaction  will  be  completed 
early  this  year,  subject  to  the  satisfac- 
tion of  agreement  conditions. 

Parke,  Davis  orders 
in  Ireland 

The  separate  identity  of  Parke,  Davis 
and  of  William  R.  Warner  as  "ethical" 
pharmaceutical  houses  with  their  own 
product  ranges  and  field  forces  will  be 
maintained  following  regionalisation  of 
the  management  in  Ireland.  Orders  for 
products  of  both  companies  should  con- 
tinue to  be  forwarded  to  the  order  depart- 
ment, Warner  Lambert  (Ireland)  Ltd, 
Pottery  Road,  Dun  Laoghaire,  Co  Dub- 
lin. 

Mr  Tom  Gray,  MPSI  will  be  respon- 
sible for  marketing  throughout  Ireland 
of  the  Parke,  Davis  "ethical"  and  veter- 
inary range  as  well  as  the  William  R. 
Warner  "ethical"  products.  Mr  Gerry 
Connolly,  MPSNI,  becomes  professional 
liaison  manager.  As  a  result  of  the  man- 
agement reorganisation  Mr.  J.  A.  Glee- 
son,  MPSI,  is  now  field  sales  manager, 
Ireland,  for  Parke,  Davis  and  Co,  and 
Mr  J.  F.  McNally,  SRN,  RPN,  field 
sales  manager,  Ireland,  for  William  R. 
Warner  &  Co  Ltd. 

ICI  in  'squeeze' 

Pharmaceuticals  and  paints  were  the 
exceptions  to  the  marked  reduction  in 
ICFs  third  quarter  trading  profit.  All 
other  sectors  of  the  company's  business 
suffered.  Costs  generally  rose  against  weak 
world  chemical  prices  and  squeezed  much 
needed  profit  margins.  Continually  rising 
raw  material  prices  will  bring  cause  for 
further  concern  if  price  increases  cannot 
make  up  for  it.  There  has  also  been  an 
adverse  effect  from  exchange  rates  which 
have  moved  significantly  since  the  end 
of  the  second  quarter  and  have  had  a 
marked  effect  on  the  third  quarter  pre- 
tax profit  of  £83  million  (down  £56  mil- 
lion on  last  quarter). 

ITT  photo  agency 

A  new  agency.  Enterprise  Photo  Sales 
Ltd,  has  been  formed  by  Mr  Barry 
Draper  and  Mr  John  Oliver  to  handle 


the  full  line  of  ITT  cameras  and  flash 
guns  in  the  United  Kingdom. 

Launched  in  Britain  18  months  ago, 
the  ITT  Magicflash  camera  range  has 
been  successful  in  Britain  largely  through 
the  energy  of  Mr  Draper,  who  has  been 
with  ITT  for  12  years. 

Mr  Oliver  was  general  manager  (UK) 
of  Polaroid  which  he  left  four  years  ago 
to  form  his  own  company,  Enterprise 
Leisure  Services. 

Distribution  of  ITT  nmducts  to 
chemists  remains  with  ITT  at  Ashtree 
Works,  Leatherhead,  Surrey.  Enterprise 
Leisure  Sales  Ltd  will  no  longer  handle 
the  Petri  camera  range. 

Ciba-Geigy  take 
over  German  plant 

The  West  German  pharmaceuticals  manu- 
facturer Dr  Christian  Brunnengraeber 
Chem  Fabrik  at  Liibeck  will  be  taken 
over  by  Ciba-Geigy  early  in  1979.  The 
German  plant  specialises  in  products  for 
the  treatment  of  gastro-intestinal  dis- 
orders, and  is  at  present  owned  by  L. 
Possehl  &  Co  mbH  of  Liibeck,  whose 
annual  turnover  is  given  as  DM  18m. 

Ciba-Geigy  has  announced  that  sales 
for  1978  of  its  American  subsidiary  are 
put  at  about  $  1,050m  (£525m),  of  which 
some  $250m  (£125m)  were  accounted 
for  by  pharmaceuticals. 

The  Ilford  Group,  of  which  Ciba- 
Geigy  (Basle)  is  the  parent  company,  has 
a  projected  1979  turnover  of  £150m. 

APPOINTMENTS 

New  sales  manager 
for  ICML 

Independent   Chemists   Marketing  Ltd: 

Mr  Graham  Arundell,  MPS,  has  been 
appointed  sales  manager.  Before  joining 
ICML,  he  spent  20  years  with  Roche 
Products  Ltd  in  marketing  and  sales 
management.  Before  that  Mr  Arundell, 
who  is  aged  50,  was  in  retail  pharmacy. 
His  new  responsibilities  will  be  wide 
ranging,  covering  most  aspects  involving 
ICML. 

"Following  a  career  in  retail  pharmacy 
and  the  pharmaceutical  industry  I  am 
impressed  with  the  enthusiasm  and  ex- 
pertise, which  are  the  hallmarks  of 
ICML,"  he  said.  "The  company  is,  in  my 
view,  a  potent  force  in  the  future  success 
of  independent  retail  pharmacy,  and  T 
am  pleased  to  have  the  opportunity  to 
participate  in  its  continued  develop- 
ment." 

Mr  Arundell  is  married  to  a  pharm- 
acist and  has  one  child. 

Savory  &  Moore  Ltd:  Mr  John  H. 
Jenks,  MPS,  has  been  appointed  retail/ 
personnel  director  following  the  resigna- 
tion of  Mr  Arnold  Solomons,  FPS,  as 
retail  director.  Mr  Jenks'  position  as  area 


Mr  J.  H.  Jenks 


manager  will  be  filled  by  Mr  Malcolnl 
Bayly,  MPS. 

Roche  Products  Ltd:  Mr  R.  E.  Heskellj) 
MPS,  has  been  appointed  director  o 
pharmaceutical  production.  Mr  Heskel  i 
qualified  as  a  pharmacist  in  1952] 
from  Brighton  School  of  Pharmacy1, 
After  20  years  in  the  pharmaceutical 
industry  he  joined  the  Department  ol 
Health  in  1973.  He  has  worked  fof 
Roche  Products  since  1975. 

Hanimex    Photographic    division:  Mi 

Mike  Cleary  has  been  appointed  as  UK 
product  manager.  His  responsibilities, 
range  from  the  day  to  day  organisation 
and  operation  of  Hanimex  field  sales! 
forces  to  marketing  development  and! 
performance  of  all  Hanimex  photo- 
graphic products,  including  the  Ricoh 
brand.  He  was  previously  marketing) 
manager  of  Independent  Chemists  Mar-! 
keting  Group  and  before  that  a  sector 
marketing  manager  with  the  J.  Lyons 
Organisation. 

ICI:  Two  new  main  board  directors  and 
two  divisional  chairmen  have  been  ap- 
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pointed.  Dr  C.  H.  Reese,  chairman  of 
the  plant  protection  division,  joined  the 
main  board  on  January  1,  and  Mr  A.  W. 
Clements,  company  treasurer,  will  join 
the  board  on  March  1.  Mr  Sydney  Blur- 
ton,  technical  deputy  chairman  of  the 
organics  division,  has  been  appointed 
chairman  to  succeed  Mr  John  Rigg.  who 
will  retire  on  March  31  after  38  years 
with  ICI. 

Mr  Rigg  opened  up  and  developed 
business  in  Latin  America  and  in  Western 
Europe,  which  laid  the  foundations  of 
the  company's  national  selling  companies. 
He  joined  the  board  in  1961  and  headed 
the  sales  team  that  was  responsible  for 
doubling  the  division's  exports  inside 
four  years. 

Mr  R.  I.  Lindsell,  a  deputy  chairman, 
becomes  chairman  of  the  Mond  division 
in  April  in  succession  to  Dr  V.  G.  Cove, 
who  is  retiring  after  more  than  38  years' 
service. 


COMING  EVENTS 

Monday,  January  8 

East  Metropolitan  Branch,  Pharmaceutical  Society. 

Churchill  Room.  Wanstead  Library.  Spratt  Hall 
Road,  Wanstead.  at  8  pm.  Film  presented  by 
Mr  A.  G.  Shaw  "A  prescription  lor  health". 
Harrow  &  Hillingdon  Branch.  Pharmaceutical 
Society,  Northwick  Park  Hospital.  Watford  Road, 
Harrow,  at  8  pm.  Brent  branch  course  "Common 
clinical  problems — migraine,  poisoning,  pain, 
drugs  and  driving". 

Nottingham  Branch.  Pharmaceutical  Society, 

Postgraduate  medical  centre.  City  Hospital. 
Hucknall  Road.  Nottingham  at  8  pm.  "Discussion 
on  GP/pharmacy  interface".  Joint  meeting  with 
GPs. 

Tuesday,  January  9 

Chelmsford  Branch,  Pharmaceutical  Society, 

Medical  library.  Princess  Alexandra  Hospital. 

Harlow,  at  8  pm   Dr  D   Bailey  (Welsh  school  of 

pharmacy)  on  "Medicine  man  of  West  Africa  and 

his  contribution  to  pharmacy". 

Galen  Group,  Croydon,  Friends'  Meeting  House, 

Park  Lane,  Croydon,  at  8  pm.  Mrs  Manning  and 

Mrs  Finch  on  "The  lady  with  the  lamp". 

South  East  Metropolitan  Branch,  Pharmaceutical 

Society,  Lewisham  medical  centre.  Lewisham 

Hospital,  at  8  pm.  Illustrated  talk  by  Kodak  "The 

photographic  market  and  the  future". 

Wednesday,  January  10 

South  East  England  Region,  Pharmaceutical  Society, 

Sussex  postgraduate  medical  centre.  Brighton,  at 
8  pm   Three  lectures  on  immunology  and 
immunosuppression. 

South  West  Metropolitan  Branch,  Pharmaceutical 
Society,  St  George's  Hospital,  SW17.  at  8  pm. 
Dr  T.  G.  Booth  on  "Reactions  to  becoming  a  new 
member  of  council". 

Thursday,  January  11 

Thames  Valley  Pharmacists  Association,  Winthrop 

House,  at  8  pm.  Mr  A.  Shaw  on  "Prescription 
for  health". 

Swindon  Branch,  Pharmaceutical  Society,  Room 
4,  Wyvern  Theatre.  Swindon,  at  8  pm.  John  Harris 
and  his  students  from  Bath  University. 
Wirral  Branch,  Pharmaceutical  Society,  Committee 
room,  Wirral  postgraduate  medical  centre,  at  8  pm. 
Discussion  on  report  on  preregistration  training 

Sunday,  January  14 

Chiltern  Region,  Pharmaceutical  Society.  St  Albans 
City  Hospital  post  graduate  medical  centre. 
St  Albans  at  10  am.  One  day  course  "The  Ages 
of  Man,  adolescence".  Topics — infectious  diseases, 
drugs  in  adolescents,  puberty,  emotional  problems. 
Inquiries  to  division  for  graduate  education, 
department  of  pharmacy,  Chelsea  College. 
Manresa  Road.  London  SW3. 

Advance  information 

Conference  on  Product  Liability — Law  and  Practice, 

March  2.  Europa  Hotel.  Grosvenor  Square. 
London  W1    Details  from  Incomtec.  Park  House, 
Park  Street.  Camberley.  Surrey  GU15  3PT. 


MARKET  NEWS 

Shortages  mounting 

London,  January  3:  Shortages  of  a 
number  of  commodities  continue  to 
plague  all  sectors  of  the  market  and 
the  number  is  growing.  In  botanicals 
the  scarcities  are  largely  attributed  to 
collections  at  origin  being  stopped. 
Those  who  occupied  themselves  in  the 
past  collecting  the  items  can  find  more 
rewarding  pursuits  in  the  towns.  An- 
other factor  depressing  the  collection 
is  the  disturbed  political  situations  in 
certain  countries  as  for  instance 
Vietnam  where  the  gathering  of 
benzoin  almonds  has  almost  stopped 
and  Nicaragua  where  ipecacuanha 
was  obtained.  Colocynth  pulp,  of  little 
importance  to  the  home  market  is  in 
constant  demand  on  the  Continent  but 
dealers  have  been  unable  to  find  any 
for  a  long  time.  Latest  to  disappear  is 
hydrastis  and  that  is  not  likely  to  be 
available  before  September. 

The  makers  of  cantharidin  have 
been  unable  to  purchase  cantharides 
during  the  past  six  months  or  so  and 
the  outlook  for  replenishment  is  bleak. 
Mexican  and  Argentina  honey  are 
both  dearer  by  £40  metric  ton.  Prices 
and  the  supply  situation  of  Australian 
honey  are  unchanged. 

Among  pharmaceutical  chemicals 
commercial  sodium  sulphate  has  ad- 
vanced this  week  by  £2  metric  ton. 
Glucose  monohydrate  is  dearer  by 
£10  ton  but  the  anhydrous  and  liquid 
varieties  are  unaltered. 

Pharmaceutical  chemicals 

Adrenaline:  (per  g)  1  kg  lots  base  £0  30;  acid 
tartrate  £0  25. 

Aloin:  micro-crystalline  C18  05  kg  in  50-kg  lots. 
Atropine:    (Per   kg   in    J-kq    lots)    Alkaloid   £196  95, 
methonitrate  £174  90;  sulphate  £166 
Benzocaine:  BP  in  50-kg  lots,  £6  08  kg. 
Calleine:   BP  anhydrous  and  hydrous.   £4.86  kg  in 
100-kg  lots. 

Choline:  (500  kq  lots)  bitartrate  £2  41  kq.  dihy- 
droqen   r  Urate   £2  40 

Cinchocaine:  Base  (5-kg  lots)  £77.69  kg;  hydro- 
chloride £77  45 

Clioquinol:  NF  XIV  500-kg  lots  £12  78. 
Ephedrine:    (Per    kq)    £15    in    500-kg    lots;  hydro- 
chloride sulphate  £18  in  50-kg 
Ergometrine  maleate:   £6  35   in   50-kg  lots 
Erqotamine  tartrate  £4  25g   in   50-q  lots 
Glucose:    (Per    metric    ton    in    10-ton    lots) — mono- 
hvdiate    £225    anhydrous    £550;    liquid    43  Baume 
£234  (5-drum  lots):  naked  18-tons  £187. 
Homatropine:    Hydmbronvde    £133  10    kq;  methyl- 
bromide   £126  60 — both   in    }-kg  lots 
Hyoscine:  Hydrobtomide  £490  kg. 
Hyoscyamine:   Sulphate,    100-kg    lots   £267  90  kg. 
Isoetharine  hydrochloride:  £11  kq  for  1-kq  lots. 
Isoprenaline:  Hydrochloride  £65.   kg;  sulphate  £60 
Liqnocaine:   (25-kg)   base  £11.07  kg:  hydrochloride 
£1117 

Lobellne:  Hydrochloride  BPC  and  sulphate  £1  40 
(50-kg). 

Noscapine:  Alkaloid  £31  85  kn  for  25-kq  lots;  £30 
kq  for  100-ka.  Hydrochloride  £35  65  and  £33  kg  for 
similar  auantit'es 

Phenylephrine  hydrochoride:  £89  kg  in  50-kg  lots; 
£92  kg  for  10-kq. 

Pilocarpine:  Hydrochloride  £328  per  kq;  nitrate 
£308 

Potassium  acetate:  BPC  £0  95  kq  (50-kq  lots). 
Reserpine:  100-q   lots  £0  22g 

Saccharin:  BP.  £3.50  kg  for  1-ton  lots  of  imported 
material 

Sodium   acetate:    BP    crystals   £0  81    kq    in  50-kq 
Sodium  acid   phosphate:   BP  crystals   £1  11    kq  for 
50-kq  lots 

Sodium  benzoate:  £0  5623  kq  in  500  kq  lots 
Sodium     b:carbonate:     BP     £101  24     metric  ton 
minimum    10-ton  lots  delivered  UK 
Sod;um  carbonate:  Anhydrous  £350  pet   metric  ton 
Sodium  chloride:  V.ir iium-dried  in  10-ton  lots  £29  14 
metric  ton  delivered  London 

Sodium  citrate:  Granular  £739  metric  ton;  powder 
£754 

Sodium  llnoride:  in  50-kn  lots  F1  73  kq 
Sodium  oTuconate:  £7?n  technical   (1.000  kq) 
Sodium   hydroxide:   Pellets   BP   1973   in   50-kq  lots 
£0  75   kg;    sticks   £3.731  kq. 


Sodium  nitrate:  Recrystallised  £0.75  kg  for  50-kg 
lots. 

Sodium  nitrite:  BPC  1973  £1.02  as  to  maker  for 
50-kg  lots. 

Sodium  perborate:  (per  1.000  kg)  monohydrate 
£497.  tetrahydrate  £294. 

Sodium  percarbonale:  £390,  per  metric  Ion. 
Sodium  sulphate:  Fine  crystals  BP  £85. bO  per  metric 
ton.  pea  crystals  £105.30;  commercial  £36.60. 
Sodium  sulphite:  Crystals  £0.424  kg  (500  kg  mini- 
mum ) . 

Sodium    thiosulphate:    photo    grade    £163.10  per 
metric  ton.  £152.30  tori  in  4-ton  lots. 
Sorbitol:  Powder  £580  melric  ton:  syrup  '  305 
Stilboestrol:  BP  in  25-kg  lots.  £115.50  kg. 
Strychnine:   Alkaloid  £74.30  per   kg;   sulohaie  and 
hydrochloride  £60.40  kg.   5-10  kg  lots. 
Theophylline:   Anhydrous   and   hydrous  £5.33  kg  in 
100-kg  lots  delivered;  ethylenediamine  £5.53  kg  in 
100-kg 

Theobromine:  £6.60  kg   in   1-ton  lots. 

Zinc  chloride:  Granular  96/98  per  cent  £420  metric 

ton,  delivered. 

Crude  drugs 

Agar:  Spanish  Portuguese  £6  20-£650  kg  nominal. 
Aloes:    Cape   £930   ton    spot:    £900.    cif.  Curacao 
£2,000.  cif,  nominal,  cif. 

Balsams:    (kg)    Canada:    Easier    at    £13.40  spot; 

£13.    cif.    Copaiba:    No    spot;    £2.50.    cif.  Peru: 

No  spot  £2  50  cif.  Tolu:  £5  50  spot. 

Belladonna:    (kg)    leaves   £1.55    spot;    herb  £1.90 

nominal  spot,  root  in  powder  £1.10. 

Benzoin:  £151   cwt  spot  nominal,  no  cif. 

Buchu:  Leaves  £1.35  kg  spot;  new  crop  £1.30,  cif, 

nominal. 

Camphor:  Natural  powder  £5.25  kg  spot;  £5.25,  cif, 
Synthetic   £0.90   spot   £0.85,  cif. 
Cardamoms:  Alleppy  green  No  2  £10  kg.  cif. 
Cascara:  £970  metric  ton  spot;  £950.  cif. 
Cherry  bark:  £1.160  metric  ton  spot;  £1,120  cif. 
Cinnamon:  Seychelles  bark  £480  metric   ton  spot: 
£370  cif.  Ceylon  quills  4  o  s  £0.66  lb.  featherings 
£0  18.  lb.  cif. 

Cloves:  Madagascar/Zanzibar  £4.300  metric  ton 
spot.  £3,945.  cif. 

Cochineal:  Tenerife  black  brilliant  £17.50  kg,  cif, 
Peru  silver  grey  £14.40  spot;  £14  20.  cif. 
Dandelion:    Spot    £1.780    metric    ton    spot;  £1.750. 
cif 

Ergot:  Portuguese-Spanish  £1.85  spot;  £1  75,  cif. 
Gentian  root  £1,650  metric  ton  spot.  £1,600.  cif. 
Ginger:  Cochin  £900  metric  Ion,  spot,  £690,  new 
ciop  £655  (Jan-Feb).  Other  sources  not  quoted. 
Honey:  (per  metric  ton  in  6-cwt  drums  ex  ware- 
house). Australian  light  amber  £720  and  medium 
£712;  Canadian  £820;  Mexican  £715.  Argentinian 
£750  (white). 

Henbane:  Niger  £1.650  metric  ton  spot;  £1,580,  cif. 
Hydrastis  Spot  nominally  £20  kg;  no  shipment. 
Ipecacuanha:    (kg)    Costa   Rican,    spot  £10.50  kg, 
nominal;  no  cif 

Jalap:  Mexican  no  spot,  £1.400  metric  ton.  cif, 
nominal. 

Kola  nuts:  £510  metric  ton  spot;  £380  cif. 

Lemon   peel:   Unextracted  £1.100.   metric   ton  spot; 

£1.070,  cif. 

Liquorice  root:  Russian  £420  spot;  £380  metric 
ton  cif.,  nominal.  Block  juice  £1  32-£1.70  kg  spot. 
Lobelia:  American  £1,290  metric  ton  spot;  European 
£1.220  spot. 

Lycopodium:    Russian    £5  20    kg     cif     Indian  £4.50 

Mace:  Grenada  unsorted  £2.130  ton,  fob. 

Menthol:     (kg)     Brazilian    £7.15    spot;    £7.20,  cif 

Chinese  £7.50  duty  paid;  £6.15  cif. 

Nutmeg:   (per  metric  ton)  Grenada  80's  unquoted, 

unassorted  £1.425  defectives  £1,120. 

Nux  Vomica:  No  spot  or  cif. 

Pepper:    (metric   ton)    Sarawak   black   £1.085  spot, 
S1.875  cif,  white  £1.625  spot;  $2,850.  cif. 
Pimento:  Jama'can  £1,120  metric  ton  spot:  £1.085 
Podophyllum:   Root  Chinese  no   spot;   £400  metric 
ton.  cif. 

Quillaia:  Spot  £1,180  metric  ton;  £870.  cif. 
Jan-Feb. 

Rhubarb:  Chinese  rounds  60  per  cent  pinky  £3.30 
kq.  spot;  £3.  Cif. 

Sallron:   Mancha   superior  £700  kg  spot. 
Sarsaparilla:    Jamaican    £1.95   kg    spot;    £1  90,  cif; 
Mexican  £1  67  spot;  £1.64,  cif. 

Seeds:  (metric  ton,  cif,  Anise:  China  £830.  for 
shipment  Celery:  Indian  £485.  cif  Coriander: 
Moroccan  £210  Cumin:  Turkish  £1.180;  Iranian 
£1,400,  nominal.  Fennel:  Indian  £485.  Fenugreek 
Moroccan   £290;    Indian  £270. 

Senna:    (kq)     Alexandria    pods    hand-picked  from 
£2  upwards:   manufacturing  £0.60.  Tinnevelly  f  a  q 
leaves  £0  46;   pods,   faq  £0.48;   hand-picked  £0.55. 
Senega:  Canadian  £9  80  kg  spot;  £9.50,  cif. 
Squill:  Italian  while  nominal. 
Styrax:  £5  23  kg  cif  for  natural. 

Tonquin  beans:  Paia  £2.90.  kg  spot  £2.70,  cif,  both 
nominal. 

Turmeric:  (metric  ton)  Indian  powder  £875  metric 
ton.  cif. 

Valerian:   Dutch  £1.670  metric  ton  spot  new  crop 
£1.620,  cif;   Indian  £1.030;  £990  cif. 
Witchhazel  leaves:  £2.35  kg  spot  £2.15,  cif. 

Essential  and  expressed  oils 

Almond:  Sweet  in  drum  lots  £1.35  kg  duty  paid. 
Cade:  Spanish  £1  40-£1  45  kg 
Fennel:  Spanish  sweet  £9  50  kq  spot. 
Lavender  spike:  £13.50  kg  spot 

Olive:    Spanish    £1.350    per    metric    ton    in  200-kq 
drums   ex   wharf;   Mediterranean  oriqin  £1.330. 
Oriqanum:  Spanish  70  per  cent  £18.80  kg  nominal. 
Palmarosa:  No  spot  offers;  £13  kg,  (  if 
Pennyroyal:  From  £10  per  kq  spot 
Petitgrain:    Paraquay   spot   £5   kg;    shipment  £4.82. 
i  il 

Thyme:  Red  55''  £15.30  kg  spot. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 
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Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druqqist 
25  New  Street  Square,  London  EC4A  3JA.  ' 
Telephone  01-353  3212 
Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate 
headings. 

Copy  date  12  noon  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Circulation  ABC  January/December  1976:  14,510 
Display/Semi  Display  £5.00  per  single  column 
centimetre,  mm  25mm.  Column  width  44mm. 
Whole  Page  C350  (275mm  x  1 86mm) 
Half  Page  £200  (135mm  ■  186mm) 
Quarter  Page  £110  (135mm  -  91mm) 
Lineage  £1.00  per  line,  minimum  5  lines  at  £5.00 
Box  Numbers  £0.50  extra. 

Series  Discounts  5%  on  3  insertions  or  over  10%  on 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


FOB  SALE 


APPOINTMENTS 


STILL  AVAILABLE 

Direct  from  the  manufacturers 

PATON'S  MOUTH  TREATMENT 

Minimum  quantity  6  tubes  in  display  outer  Retail:  38p.  £1  38  includina  VAT 
(equivalent  to  7  charged  as  6)  CASH  WITH  ORDER. 

50  years  reputation— All  mouth  troubles 
F.  C.  PATON  (SOUTHPORT)  LIMITED, 
43A  OLD  PARK  LANE,  SOUTHPORT 


ONE-SIZE  TIGHTS  from  £1  95  doz. 
plus  VAT.  Mm.  order  6  doz  overall 
CWO  Carriage  free  Full  range  Price 
List  E  &  R  Kaye,  3  South  Place,  London 
EC2. 

RUMABRACE  SOLID  COPPER 
BRACELETS  (in  2  sizes)  R.R.P.  £1 .75. 
£10.50  per  doz.  inc.  VAT.  Post  Free. 
Cheque  with  order.  Gardiner  &  Lacey, 
Chemists,  13,  St.  Giles  St.,  Norwich. 
Phone  21117. 


SABONA  OF  LONDON 

The  original  copper  bracelet 
company 
price  details  available 

Sabona  &  Co.  Ltd., 
73  New  Bond  Street, 
London  W.  1 . 
01-629-6921 


SHOPFITTING 


FULL  SHOPFITTING  SERVICE  by  the 

experts— E  Plan  Ltd.,  N.P.A.  recom- 
mended. E  Plan  Ltd.,  E  Plan  Estate, 
Newhaven  BN9  0HE,  Sussex.  Tele- 
phone 3323/6.  Telex:  87208. 

SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  0PD 
Tel:  01-946  2291 

Ml 

The  Pharmacy  Fitters 

SI  Myers  Ltd 

80/84  Old  Street,  London  EC1V  9AN 
Tel:  01-251  4444 


iiiltiptait  /y/tcm80<plM, 

Modular  units  with  complete 
shopfitting  services.  NPU-NPA 
recommended  (for  15  years) 
Coloured  brochure  from: 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


WANTED 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers  stocks 

8   Northburgh  Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:    "Salvall",  London 

E.C.I. 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc  , 
urgently  wanted  Kindly  contact  Robin 
Wheeler  Antiques  Parklands,  Park 
Road,  Ashtead,  Surrey  Telephone 
Ashtead  72319  Buyer  collects 


BUSINESS 
OPPORTUNITIES 


ANGLIAN 
MANUFACTURING 
CHEMISTS  LIMITED 

Let  us  manufacture  your  Haircream 
and  Shampoos  for  you — par- 
ticularly experienced  in  man- 
ufacture for  Export. 
We  also  offer  Contract  Packing 
facilities  for  all  types  of  toilet  pre- 
parations at  competitive  prices  and 
prompt  delivery. 

Enquiries: 

38/40  Featherstone  Street, 
London,  EC1.  Telex:  267391 
Tel:  01-253  0571 


MISCELLANEOUS 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudehlll,  Manchester  M4 1 E  Y 
Tel:  061-832  6564 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery. 


Please  mention 
C  &  D  when  replying 
to  advertisements 


The  Royal  Free  Hospital,  Hampstead 

Pharmacy  Technician 

Qualified  Technicians  are  invited  to  apply  to  join  our 
enthusiastic  young  team  in  this  modern  department  based 
in  a  new  teaching  hospital  in  Hampstead. 
The  successful  applicant  will  have  every  opportunity  to  gain 
experience  in  all  aspects  of  the  Pharmaceutical  services 
including  up-graded  production  departments. 
The  hospital  is  easily  accessible  by  public  transport,  and 
offers  excellent  working  conditions  and  staff  amenties. 
Application  form  (to  be  returned  by  26th  January  1 979) 
from  the  Personnel  Department,  The  Royal  Free 
Hospital,  Pond  Street,  London,  NW3  2QG.  Tel  -  01-794 
0500,  Ext.  4286.  Please  quote  ref:  1434 


Camden  and  Islington  A.H.A 
(Teachin 


Brent  &  Harrow  Area  Health  Authority 

SHENLEY  HOSPITAL 

Shenley,  Radlett,  Herts. 

Pharmacy 
Technician 

required  for  general  pharmaceutical  duties  at  this  large 
Psychiatric  Hospital  situated  in  the  Green  Belt  16  miles 
north  of  London. 

The    successful    applicant    must   posses   City  & 
Guilds/Apothecaries  Hall  Certificate  or  equivalent. 
Single  accommodation  may  be  available  if  required. 
Salary  £3045-£3765  p.a.  inc  London  Weighting. 
For  further  information  contact  Mrs.  Bishop,  Principal 
Pharmacist,  telephone:  Radlett  5631  Ext  253. 
Application  form  and  job  description  available  from  the 
Personnel  Department,  Shenley  Hospital,  telephone] Rud- 
lett  5631  Ext.  202. 

Completed  application  forms  should  be  returned 
by  19th  January,  1979. 


CLASSIFIED  ADVERTISING 


CHEMIST  &  DRUGGIST 

IS  INEXPENSIVE  AND  CAN  BRING  TERRIFIC  RESULTS. 

For  details  of  rates  and  further  information  telephone 
Ann-Maria  Pym  on  353-3212,  ext.  116. 


ECP4A3JA9R^  P-*d  by  R,verS,de  Press  Ltd  Whrtstable.  Ken,  Pubhshed  by  BbNIN  PUBLICATIONS  LTD  .  25  New  Street  Square.  LoncW 


FOR  INCREASED 
SALES  AND 
GREATER  PROFITS- 


Still  made  to  the  original 
formula,  there's  nothing  like 
Fisherman's  Friend  for 
clearing  the  head  and 
,  -         soothing  the  throat. 
Available  in  attractive  24 
packet  outers,  you're  clear 
ahead  for  greater  profits  with 
Fisherman's  Friend  throat  and 
chest  lozenges. 


LOFTHOUSE 

OF  FLEETWOOD  LIMITED 
Dept  CD  J 

FLEETWOOD,  LANCS. 
TEL.  FLEETWOOD  2435 

(Also  available  -  Fisherman's 
•Friend  Honey  Cough. Syrup 
and  Rubbing  Ointment)  .• 


I 


Advertisement 
Materials 


We  should  like  to  draw  the  attention  of  adver- 
tisers to  paragraph  4  of  the  Conditions  of 
Acceptance  of  Orders,  which  states: 


1 


PRINTING  MATERIAL  WILL  BE  RETAINED  for 
a  period  of  twelve  months  following  publica- 
tion after  which  theyowill  be  destroyed,  unless 
their  return  has  previously  been  requested  by 
the  advertiser  or  his  agents'. 


We  regret  that  problems  of  storage 
compel  us  to  implement  this  rule 
more  rigidly  than  in  the  past  and  we 
wish  to  give  notice  that  all  materials 
used  December,  1977,  will  be  des- 
troyed unless  we  receive  instructions 
by  January  13,  1979,  to  return  them 
to  the  advertiser  or  agent. 


Vernon-Carus  Ltd. 

pioneered  commercially 
produced  Sterile  Dressing 
Packs  in  the  United 
Kingdom  almost  twenty 
years  ago  and  have  led 
the  field  ever  since. 

1/ernaid 

The  BRAND  LEADER 


CONFORMING  TO  THE 

NHS    DRUG  TARIFF  SPECIFICATION 


Vernon-Carus  Ltd. 

PENWORTHAM  MILLS 
PRESTON    LANCS.  Tel.  44493/8 


Obtainable  from  ail  wholesale  chemists 
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They'll  soon  be  round 
fortheRalgex 


. . .  especially  when  they  and  80%  of  all  other  adults  see  Ralgex  again 
on  TV.  This  winter  we're  spending  even  more  on  a  repeat  of  our  hard 
hitting  campaign  showing  that  Ralgex  is  ideal  for  all  the  family's  aches 
and  sprains. 

Sales  have  been  leaping  ahead  year  after  year,  over  29%  up  on  last 
year  alone  making  Ralgex  the  brand  leader.  Take  advantage  of  the  even 
bigger  success  that's  going  to  come  your  way  this  winter  and  make  sure 
everyone  sees  the  Ralgex  Display  on  your  counter. 

And  don't  forget  that  Ralgex  is  the  only  general  sale  brand 
offering  a  complete  range  of  applications:  glteiM  E~"""^"n 

Spray,  Stick,  Balm  and  Embrocation.  %0f  jj 

LRC  Products  Ltd,  Sanitas  House, 
Stockwell  Green,  London  SW9  9  JJ. 
Order  Office:  01-274  2076 


ralgK        SPRAY        STICK       BALM  EMBROCAligg 


